Dogwood express

BCLCA Campground Booking
Beta Test Live

I

n March we launched the Beta project to allow campers to make reservations at select
enrolled parks directly from their listing on Travel-British-Columbia.com.
ALL campground and lodging listings have been updated as part of the Beta project to
be responsive design ready for the next phase, the re-launch of our website. See article on
Travel-British-Columbia.com Responsive Design – Page 6.
As you see in the
screenshot, our new listings
page showcases members
in a simple to view format.
Website visitors can click
directly to the campgrounds
to request or instantly book
a campsite for those
enrolled.
Even if you decide not
to participate by accepting
reservation requests on
your listing page, you can
still edit the photos, phone,
web link or rate information
you see on your listing
page.
To locate your business
listing visit https://
www.travel-britishcolumbia.com/ and search
for your property. Click on all elements to ensure the information is correct. If they are
incorrect please contact jpenny@bclca.com.

Why We Are Launching a Reservation System on Travel-British-Columbia.com
Each year, BC visitors view more than 1.5 million pages on our travel-british-columbia.com
(Continued on page 3)
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President’s Report

B

usiness conditions are definitely hardening, so it is
becoming more expensive to operate a small
accommodation business and the pace of regulatory change is
creating uncertainty. Part of a successful small business is
adapting to change, being on top of the expenses and knowing
when to increase rates to maintain profit.
As an accountant I am always watching the direction of
Patrick Gramiak,
government tax policy and regulation as it has an impact on my
President
bottom line at the campground. In BC since 2011, the minimum
BC Lodging and
Campgrounds
wage has increased 42 percent. Further planned increases to
Association
the minimum wage, the first on June 1 to $12.65, will exceed the
annual inflation rate and climbing by another 34 percent to $15.20 by 2021. This
will mean that I may have to change my hiring pattern over the coming years,
such as perhaps hiring fewer part-time people or offering them 3 to 4 weeks
less work. In addition it will cost more to service the campers so my overnight
rates will have to go up to cover the acceleration in costs to service. Another
option is to look at technology to replace employee hours such as online-only
bookings.
Wages are also driving up my federal employer contributions and the
elimination of the Federal Business Job Credit measure as of 2017 means my
business EI rates will be increasing. Peering down the road my Canada
Pension Plan (CPP) payroll costs will increase by 20 percent starting in 2019
until 2023. This will be significant as my wage bill is already accelerating with
the minimum wage policy.
Every guest who comes to my RV Park has to drive and the announcement
that the carbon tax in BC is set to increase $5 per tonne annually until 2021,
starting this year is not welcome news. Gas prices are at an all-time high and
this definitely dampens local travel demand.
On top of this Premier John Horgan and Premier Rachel Notley are feuding
over the building of a pipeline. This feud is leading to fewer enquires by
Albertans to come camping or RVing in BC. Our BCLCA association website
has seen a decline in visits from Edmonton in March of nearly 5% and Calgary
nearly 2%. Albertans are voting with their feet and deciding in large numbers
not to come to BC.
Property taxes, at both the provincial and municipal level, continue to rise.
This is a worrying trend. Governments do not seem to be accountable and
never seem to hold the line on taxes. These taxes increase the cost of doing
business and put upward pressure on camping rates.
On top of these obvious direct influences, hardening is occurring around the
fear coming from the US NAFTA negotiations and a move to increase Canadian
interest rates. The latter will increase the cost of borrowing and this has been a
driver of the Canadian economy as many people live and travel on credit
(borrowed money).
On top of the economy I still have to deal with Mother Nature. I toss and
turn at night over whether the RV Park will be flooded again this year or am I in
for another horrendous wildfire or smoke season. Oh the joys of running a
SMALL business and the risks we willingly take!
I invite you to contact me directly if you have any comments or suggestions on
the direction your Association is taking. I can be reached via e-mail at
patrick@woodlakerv.com or call 250-864-4858. 

BCLCA PURCHASING
PROGRAM FOR
Members only
The following companies offer preferred
pricing to BCLCA members

Beds & Sleep Products
Restwell Sleep Products, 604-576-2339 ex 112
Business Forms
Deluxe | Perfect Partner, 1-800-461-7572
Canadian Camping & RV Council
Group Purchasing Program
Entegra Procurement Services, 416-805-6760 and
Moneris 1-888-692-0321
Employee Recruitment Services
go2HR, 604-633-9787
GT Hiring Solutions, 604-795-9675 ext 4008
Furniture & Equipment
to Hotel Industry
Nationwide, 604-277-9294
Grounds Equipment Maintenance
John Deere, 905-945-7326
Laundry & Cleaning Supplies
PlanetClean, 250-701-8881
Linen Products
Tex-Pro Western, 1-800-663-9266
Maintenance & Building Supplies
Cloverdale Paint, 604-421-8299
HD Supply, 1-800-782-0557
RONA, 604-882-6200 ex 6221
Online Accommodation Reservations
Campground Booking, 307-278-9244
Check In Canada, 1-888-612-2772
Paint & Associated Products
Cloverdale Paint, 604-421-8299
RONA, 604-882-6200 ex 6221
Pedestals & Power Centres
A.C. Dandy, 1-800-642-2952
Propane
Superior Propane, 866-952-7941
Property & Liability Insurance
Western Financial Group, 250-762-2217
Visa, MasterCard & Debit Services
First Data, 1-800-886-1052 ext 6023538
Access member benefit programs in the Partner
Extranet—click here

Board of Directors & Staff
For a complete list of Board members Click Here
For staff contact information Click Here
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BCLCA Campground Booking Beta Test Live
(Continued from page 1)

website while they are planning a trip. Our goal is to leverage those hundreds of thousands of visitors in order to provide our
campgrounds with more reservations, reviews, and revenue.
In the past, when viewing listings on our site campers had no way of inquiring, or directly making a reservation. As part
of this launch, we have provided campers, and in the future other guests, with the opportunity to make reservations (or send
reservation requests) directly from campground listings on our website.
We believe this reservation capability will greatly leverage our existing traffic and convert more of those visitors to be
your customers.

How You Can Help Us With the New Reservation System
The choice to allow reservations from Travel-British-Columbia.com is being done as an
experiment. With the high volume of traffic to our website and our high ranking in Google for
“Campgrounds in British Columbia”, we believe we can help support and market your
campground through this booking system.
However, we’re treating this as a Beta test and seeking feedback from campground
owners on how we can make this approach a success. Currently we have 23 campgrounds
signed up to take reservations in various ways from our site and we’re hoping to onboard 50 by
this summer.

Benefits of Signing Up
A priority listing on our listings page on Travel-British-Columbia.com (those on board are being
marketed above campgrounds who don’t accept reservations through our site).
Free publicity as part of our planned consumer launch announcements – those accepting
reservations are being promoted via Facebook and display ads on travel-british-columbia.com.
Leads sent to campgrounds via email so they can accept or decline them based on current availability.
If you would like to participate in the Beta reservation project please email Joss Penny at jpenny@bclca.com and he will
arrange for a representative of Campground Booking to get in touch, to onboard your business.
If It’s Free for Campgrounds, How Does This Booking System Make Money?
Since this reservation system is free for campgrounds, we will be charging a flat $7 fee to the camper upon making the
reservation at your park. This $7 fee was decided upon by our board after spending time looking across how various
booking systems charge throughout the industry.
This fee is significantly smaller than the percentage based fee we noticed happening in
other parts of the camping industry (i.e. we didn’t feel charging 10% to 20% to the campground
operator was fair, like some other booking systems do in this space). Of course the camper
does not have to make the reservation through our system they can still reach your website, call
you direct or send an email to enquire.
Part of this per reservation fee will go back into overall marketing for the BCLCA and the
other part will go towards the software facilitating the reservation. We plan to continually invest
a significant amount of revenue received in marketing our members’ parks moving forward.
We realize a fee being charged to the camper is not always ideal, but we also recognize
that a fee charged to the campground isn’t either. This being said, we felt this was the most fair
to all parties involved as we didn’t want the money to come out of the campground’s pocket.
If you have any questions or specific concerns, please contact me directly.

Where We Go From Here
Ultimately, our goal in offering reservations directly from our campground and lodging listings on travel-british-columbia.com
is to help our members receive more business and create a better experience for BC visitors. We hope to harness the
money spent on cooperative marketing to create conversions for the properties enrolled.
Over time we believe our cooperative marketing initiatives such as purchasing key AdWords, social media suggestive
selling, enewsletter prodding and event driven campaigns e.g., winter camping, camping week and appreciation weekend,
will drive more business.
Your comments and suggestions on the new listing format, taking reservations and the Beta project are most welcome
so please email jpenny@bclca.com to share! 
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ASSOCIATION NEWS BYTES
BCLCA UPDATES
Membership and Board Items


Membership — Thank you to all the members that renewed membership for 2017/18. If you know of a local business who
would benefit from joining please contact Anne at anne@bclca.com.



March 7 – 9, 2018 – Patrick Gramiak, JJ Belanger and Marilyn Stone attended the Tourism Industry Conference of BC in
Kelowna.



April 23 – 26, 2018 – Canadian Camping and RVing Council meetings and day on Parliament Hill Ottawa for Patrick Gramiak
and Joss Penny.



May 9 – 10, 2018 – Executive Committee meetings with Ministers and Ministry staff in Victoria.



BCLCA Lodging and Camping Ideas Forum is taking place October 24 - 25, 2018 in Kelowna – mark your calendar.

Marketing Initiatives


2018/19 Super Camping/Select Lodging Guide comes off the press the last week of April – have you ordered your
copies? By working together we can create a strong network!



11,000 copies of the RV BC & Alberta Spring and Fall Campground Discount Guide are now in circulation at the
international RV Rental Stations.



Association Consumer Websites Being Redeveloped. The board have approved spending $25,000 to re-develop our
family of sites www.travel-british-columbia.com, m.travel-british-columbia.com and http://blog.travel-british-columbia.com/ to
be a single mobile first responsively designed site; that can handle referrals and availability enquiry requests; utilizes
consumer generated content and reviews; and integrates with our social media channels. Check out the article on page 6.



24 blogs have been commissioned at the rate of one every two weeks from various bloggers and are posted on
http://blog.travel-british-columbia.com/. These blogs help drive traffic to the website and provide readers with interesting tips
and things to do from the perspective of fellow travellers.



As Facebook has grown in popularity we are purchasing ads from June 1 at $10 per day to increase the Likes from
Canadians who are outdoor enthusiasts. The campaign has grown the community to over 16,500 in a year. The aim is to
begin influencing more consumers by increasing reach.



Is your listing in www.travel-british-columbia.com up to date? If not, please contact us at anne@bclca.com. Over
550,000 people visited the site in 2017 and consumers deserve accurate information.



NEW - We have some really exciting news! In February we launched a new beta project test that allows campers to make
reservations directly from our members’ pages on Travel-British-Columbia.com. See the article on page 1.



May 22 – 27, 2018 is Canadian RVing and Camping Week to register please contact the BCLCA office.



May 27 – June 2 is Canadian Tourism Week organized by the Tourism Industry Association of Canada – to participate
visit https://tiac-aitc.ca/About_Tourism_Week.html



September 7 – 8, 2018 is the Fall Camping Appreciation Weekend to register please contact the BCLCA office.

Group Purchasing Programs



NEW Program—HD Supply Facilities Maintenance Canada is a single-source national wholesaler of maintenance, repair,
and operations (MRO) supplies and services offering most major brands including lighting, electrical, plumbing, janitorial,
hardware, hospitality supplies. Contact Isabelle Desroches at Tel: (403) 461-5141 Toll: (800) 783-0557 Email:
Isabelle.desroches@hdsupply.com.



Affinity program partner DELUXE Perfect Partner produces printed materials and registration forms. Quote the Perfect
Partner Code 97435 to save up to 15% on any regular-priced item. Call or go online today! 1.800.461.7572 or deluxe.ca



Is your property or home insurance policy renewing in the next 60 days? If so allow Lisa Jabbusch at Western Financial Group
(Continued on page 5)
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ASSOCIATION NEWS BYTES
BCLCA UPDATES
(Continued from page 4)

to quote for the business Tel:1-800-667-2217.



For the past seven years, the BCLCA has had a preferred partnership with First Data Canada for merchant services (credit
card/debit processing). BCLCA members have enjoyed the very best in rates and fees. Contact Paresh Karkanis at 1-800-886
-1052 extension 6023538 or paresh.karkhanis@firstdata.com or direct 905-602-3554 and ask him to compare your current
cost with this offer—it could help you save money.



Great discounts offered by RONA - Members can now save between 5% and 25% on selected categories and the number of
items eligible for discounts has been significantly increased. Contact Brad LeGrow at 604.882.6200 ext. 6221 or Cell:
604.314.1366.



Cloverdale Paint offers 40% discount on selected paints. Discount Code “025 BCLCA” at BC Cloverdale Stores. Contact
Dave Picariello (604) 421-8299.



Restwell Sleep Products has created a special hospitality pricing catalogue for beds. The pricing catalogue can be
requested from Bernie King at E-mail: berniek@restwell.com.



PlanetClean offers 15% on all items (except laundry and Warewash chemicals, labour, repairs, parts, special order
items, used equipment and freight). Contact Rob Chapman at 250-701-8881.



Tex-Pro Western Ltd. offers linen deals to members. Contact Al Fleming, Tel 604-254-9551 or Toll Free 1-844-633-9266
for a price list.



Canadian Camping and RV Council group purchasing program managed by entegra and offers Moneris Merchant
Services. All BCLCA members qualify so contact Shannon O'Callaghan 905-336-8949 or info@ccrvc.ca for a benefits flyer
with participating companies.



Annual Superior Propane program starts August 1 with guaranteed prices throughout the year. 95 properties are enrolled
and enrollment is now open until May 31, 2018. Contact Amanda Imbery 604-495-7953 or
amanda_imbery@SuperiorPropane.com to pre-enroll. 

2018 BCLCA Propane Fixed Pricing Program Enrollment Open

N

EW: Since last year Superior Propane have acquired Canwest Propane and these customers are now eligible to
enroll.

Three years ago BCLCA partnered with Superior Propane to introduce a propane fixed price buying group. The program was
piloted in 2015/16 with more than 25 BC Lodging and Campgrounds Association members enrolling with a combined volume of
over 300,000 litres of propane. In 2017/18 we grew the program volume to 2,000,000 litres.
Based on this pooling of propane we secured a guaranteed pricing range from $0.589 to $0.619 per litre, depending on each
individual businesses annual consumption volume per litre, for propane purchased from August 1, 2017 – July 31, 2018. The
standard delivery/hazmat fees still apply, and the usual taxes are added to the invoices for the enrolled members. On average, this
equated to about 0.20 cents per litre savings for each of our enrolled members.
By locking in for a full year, members enrolled had the peace of mind that comes from knowing that the propane rate is
guaranteed.
The BCLCA Propane Buying Group enrollment is now open until May 31, 2018, and all members enrolled by this date will be
pooled for one year with an August 1st start date.
If you want to enroll today on the program or have questions about your volume or switching provider these can be answered
by the Superior Propane representatives. Please contact Amanda Imbery email amanda_imbery@superiorpropane.com or 604495-7953 and your local Superior Propane representative will call you within 72 hours. 

PAGE 6

DOGWOOD EXPRESS | APRIL 2018

Travel-British-Columbia.com Responsive Design

I

t’s time to redesign the BC Lodging and Campgrounds Association owned travel-british-columbia.com website to be a mobile
first Responsive Design that presents on all mobile, tablet and desktop displays.
The BCLCA board have determined that the membership need to have a single, responsive site that handles the
organization's needs, such as:








Generating Direct Reservations/Bookings for Members
Fulfilling Consumers Availability Requests
Handling Consumer Enquiries
Utilizing Consumer Generated Content
Providing Consumers with Reviews
Integrating with our social media channels the Blog, Facebook, Twitter, Instagram etc.

El Chango have won the bid to design the relaunch of the mobile first site and are working in partnership with Campground
Booking who will handle the booking engine and the listing formats. The relaunch is planned for June 2018.
Already the listing formats are live via the Beta project and you can check out your listing online at https://www.travel-britishcolumbia.com/listings/property-search/grid - edits to content can be made by emailing jpenny@bclca.com. Please note your
comments and suggestions on the new listing format, taking reservations and the Beta project are most welcome.
We want to show you a glimpse of what the new site will look like so here is the proposed navigation header.

We will still be promoting lodging, camping and RVing but in a more photo rich environment.

The mock up below is for the blogs and the special offers.

(Continued on page 7)
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Travel-British-Columbia.com Responsive Design
(Continued from page 6)

The current search listing page looks like.

The site will use TripAdvisor reviews which are currently live on listings.
We are redesigning as each year BC visitors view more than 1.5 million pages on our
travel-british-columbia.com website while they are planning a trip. Our goal is to leverage
those hundreds of thousands of visitors in order to provide our campgrounds with more
reservations, reviews, and revenue.
Over time we believe our cooperative marketing initiatives such as purchasing key
AdWords, social media suggestive selling, enewsletter prodding and event driven
campaigns e.g., winter camping, camping week and appreciation weekend, will drive
more business. 

4th Annual Canadian RVing & Camping Week
May 22 - 27, 2018

Canadians and visitors are being encouraged to get in touch with nature and enjoy a fun-filled
camping experience with their family and friends.

Have you signed up yet?
Participating BC campgrounds are offering campers either a special discounted rate of $50, $60, $70 or
$80 for two nights stay (May 25 and 26), or to stay five for the price of four (May 22 to 26).
For information contact anne@bclca.com
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BCLCA Travel-British-Columbia.com Website Statistics
April 1, 2017 to March 31, 2018
Month

Current Past
Yearly
Sessions Year
Variation
Sessions

Unique
Visitors

Pages
Viewed

Pages /
Visitor

Returning % of Returning
Visitors
Visitors

17-Apr 46,228

53,314

-13.29%

39,395

129,350

2.8

8,740

18.91%

17-May 57,988

68,541

-15.40%

49,463

145,654

2.51

10,886

18.77%

17-Jun 69,379

76,038

-8.76%

59,564

174,475

2.51

12,822

18.48%

17-Jul 84,687

93,345

-9.28%

73,421

200,441

2.37

14,893

17.59%

17-Aug 66,109

78,586

-15.88%

57,543

151,465

2.29

11,879

17.97%

17-Sep 39,718

29,335

-4.51%

35,197

87,493

2.20

6,559

16.51%

17-Oct 29,076

24,201

-0.88%

25,782

64,836

2.23

4,669

16.06%

17-Nov 23,335

20,906

-3.58%

20,708

51,992

2.23

3,554

15.23%

17-Dec 21,204

20,906

1.43%

18,895

46,440

2.19

3,135

14.78%

18-Jan 35,042

34,914

0.37%

30,266

88,403

2.52

17,582

0.40%

18-Feb 30,918

32,843

-5.86%

26,821

78,913

2.55

14,507

-13.91%

18-Mar 39,564
40,981
Totals: 543,248 573,910

-3.46%
-5.64%

33,621
470,676

104,731
1,324,193

2.65
2.42

24,840
134,066

8.52%

Jun 30,
2016

Aug 31, Jan 31, Jun 30, Aug 31, Nov 30, Jan 31, Mar 31, Increase/
decrease
2016
2017
2017
2017
2017
2018
2018
since
Jan 31/18
2,410

2,406

2,422

16

0.67%

16,805 16,748

16,750

16,827

77

0.59%

605

607

614

7

1.19%

183

185

185

0

0.00%

46,093

55,224 59,745

60,706

63,056

2,350

5.74%

79,051

78,382

78,035 79,792

80,573

76,367

-4,206

-5.46%

476

529

583

590

7

1.38%

Twitter Followers

2,243

2,289

2,321

2,375

Facebook Likes

7,649

9,266

9,248

14,961

Pinterest Followers

534

550

566

596

600

Google +

174

178

177

180

182

Blog traffic

29,494

30,564

35,668

m.travel-british-columbia.com

69,256

75,784

393

433

Instagram Followers
Consumer Newsletter
February 1, 2018
March 28, 2018

Sent 12,736
Sent 14,063

% Increase/
decrease
since
Jan 31/18

2,391

Opens 4,351 (34.7%)
Opens 4,433 (32.7%)

549

566

Clicks 11.8%
Clicks 12.0%
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Some Tips to Help Members Quickly
Master Social Media

M


ost members have dabbled or have a business social media presence on one or
more platforms. Below is a list of tips to encourage and improve your performance
over the long term.

Focus on one or two platforms - It’s great to have the main ones that you see more frequently, such as Facebook and
Twitter, but also having photo-based Instagram and/or Pinterest will help you as well. Women are more likely to view
Pinterest than Men, but that doesn’t mean that you are only marketing to Women, so keep that in mind. For BCLCA
(Travelling in BC) we concentrate more on Facebook and have built our following to just over 16,000. We also use
Twitter, Instagram and Pinterest.
While Facebook is great for getting the word out did you know more people view videos and photos more often through
Facebook, because it is the first thing that you see while scrolling on a Facebook page. Speaking of a page, it is
important to make a Facebook business page. Follow this link to create a Local Business Page. This will separate you
from your business and also allows you to see growth. Just having a personal page is not good enough, you need a
Business presence. This lets your visitors tag you in their post when they visit, keep an eye on you as you post your
happenings and will help increase your business.

 The old saying “A picture is worth a thousand words” has never been truer in today’s trending and ever-so-changing
world. You can write 500 words on your campground but one high resolution photo can say more. When submitting
photos for websites (like BCLCA’s travel-british-columbia.com) that you are listing on, you will want that photo to sell
the campsite or room. Having photos of street signs, washrooms and the fancy little gnomes does not make a viewer
say “I definitely want to go there this year”. However, a photo of a campsite with a fire aglow looking over a lake,
makes the viewer “want” to go. And that want generates not only return visitors, it will help bring in new visitors from the
friends that saw a shared photo.
 Make sure you #Hashtag - The general rule of #Hashtagging is no more than three on Facebook but on Instagram
#Hashtag all you want – the more the merrier. Remember to use #CampinBC for Camping related photos and videos
and #TravelinBC for Travel related photos or videos.
 Make a Commitment - Like any other form of marketing, social media for businesses can be a real challenge. It’s hard
to grow an audience, create great content, and increase engagement. It will be a change for the long-term.
 Show your personality – it is important to be authentic and show yourself in the posts.
 Listen to guests rather than promote – social media should be used as part of your customer service commitment, you
will get an influx of comments - both good and not so good, so be prepared to listen to what they are saying.
 Remember, success on social media is a long road, you won’t see instant results overnight, so make a plan – it takes a
long time to get traction and you must be prepared to post content and even purchase ads to build presence.
 You need to generate new content and create a posting calendar – your posts need to be daily, weekly or bi-weekly
depending on your drive but the content needs to be new and relevant to your audience, helpful and entertaining and
should have at least 2 sharable assets on social media. These could be a photo, video, a funny sign or saying, a
helpful tip or even a certain area of your property or activity that you would like to showcase, e.g. you have just added a
new cabin on your property. Here’s where you will create an album on Facebook and add all the “great” photos to
show your audience all about it. When it comes to figuring out what to share on social media, quality always beats
quantity.
If you are unsure of any of these tips and require some assistance, you can always drop Darlene an email at
Darlene@bclca.com and she will be happy to help guide you through the process of getting you equipped with your Social
Media platforms. 
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Emergency Preparedness and Crisis Response

J

oss Penny, Executive Director, BCLCA hosted the roundtable on emergency preparedness and crisis response at the 2018
BC Tourism Industry Conference in Kelowna. This article is a summary of the notes Joss took from the session attendees
and used for his submission to the Tourism Industry Association of BC.

All three round tables discussed the following points and made some key observations. Some emergencies are localized such
as an airplane crash, Catatonic boat capsize in Tofino, mudslides, avalanches, and others are more widespread such as wildfires,
earthquakes, tsunami, and pandemics. All can be deadly and all can affect travellers current and future.
The second point that was made is local authorities are focused on local residents rather than tourists although this is
changing with recent emergencies dealing with large numbers of visitors such as the wildfire state of emergency in 2017 and the
coast wide tsunami alert of 2018.

Know Before You Go
The three town hall groups listed the top hazards travellers face:



Earthquakes



Severe Weather



Tsunamis



Power Outages



Floods



Hazardous Material Spills



Landslides



Wildfires



Avalanches



Disease Outbreaks

Travellers need to prepare their vehicle with an emergency kit for potential hazards and be able to survive 72 hours.
Destination BC and DMO’s need to help educate travellers about the hazards, how to prepare and who to obey when they
encounter an evacuation order.

Preparation
All tourism businesses must have an emergency plan and
coordinate with their local authorities. These plans should be based
on the known hazards in the region and be scalable to meet the
needs that can arise from hazards. The provincial government
through PreparedBC has created guides to assist operators such as
the Guide for Tourism Operators and the Emergency Plan for
Tourism Operators.
Some tips and hints could be produced by TIABC on behalf of
the industry that could be sent on a regular basis to re-enforce
preparation such as drinking water needs; having supplies to allow
guests to survive 72 hours unaided; training staff about muster
points, etc.
Tourism businesses must purchase Business Interruption
Insurance, which is a type of insurance that covers the loss of
income that a business suffers after a disaster. The income loss
covered may be due to disaster-related closing of the business
facility or due to the rebuilding process after a disaster.

Local Emergency Practices
It is important for local tourism businesses to participate in local authority drills but most businesses with guests should be having
their own fire and evacuation drills to learn how staff and guests react.
Evacuation is the process of removing persons from an area of imminent or actual threat to individual safety and life to an
area of safety. Depending on the nature and scope of the event, evacuations may be limited to a single building or group of
buildings, or affect a large area such as a whole community.

The Emergency
Local authority emergency program staff and elected officials must be prepared to declare a state of local emergency in response
to an emergency or disaster at a moment's notice. Once an evacuation has been called for the tourism business they must act to
ensure guests are moved to an area of safety.
(Continued on page 11)
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Emergency Preparedness and Crisis Response
(Continued from page 10)

The goal is no loss of life followed by minimal injuries. Saving property from
damage is secondary to life. The second area of concern is the evacuation of
pets.
Notification of emergencies is by social media and text, although sirens were
widely used for the tsunami alert. It was noted that while these are effective often
people turn off their devices at night and the sirens unfortunately were not audible
in all of the coastal town’s locations.
Individual properties went door to door or campsite to campsite to ensure
evacuation compliance. Local authorities are also proactive with a call centre and
a volunteer database. Many of the town hall attendees were volunteers. These
people help with evacuating people, mustering people and finding those missed.

Evacuation Muster Points
One of the key comments from the three Town Hall groups was knowing where
safe muster points were and how to transport and account for all people in their care. Moving to higher ground or predetermined
gathering points agreed by the local authorities.

Emergency Management
Some emergencies dissipate quickly such as the false alarm tsunami, while others develop over days such as wildfires. When a
state of emergency is declared the local emergency program staff take control and will coordinate the various agencies. One
person will be the lead and this can be the local fire chief or the Fire Information Officer. They often act as the spokesperson for
media and work from the incident centre.
It is at this point after the immediate evacuation that misinformation or misinterpretation of information leads to the media
frenzy. The media will inflate the story or report partial truths that can affect the travel patterns of guests. The participants felt that
one agency needs to be the lead for all groups and provide consistent news and messaging. That messaging should not create
panic that leads to future guests cancelling on masse.
It is difficult for marketing agencies at a distance to get reliable information to advise guests on road closures, open areas and
the extent of the emergency. Destination BC, DMO’s and sector groups need to have a consistent message for future booked
travellers. The need is to know what roads are open for travel, where it is safe to travel and where displaced guests can be
accommodated.
Social Media lights up when an emergency occurs with numerous on the ground posting and chatter from those affected and
those far away seeking information from loved ones.

Recovery
Emergencies are managed first at the local level. However, if the situation escalates, the provincial emergency management
structure is activated. Following the response phase of an emergency, the Government of British Columbia will then work to
support communities on their road to recovery.
Following a disaster, the provincial government may declare the event eligible for Disaster Financial Assistance (DFA). Once
declared, the DFA program may compensate individuals for essential uninsurable losses and/or reimburse local governments for
damaged infrastructure.
Individuals should contact their local authority if they have been impacted by a disaster or emergency event.
Business Interruption Insurance can kick in at this point. Business interruption insurance is intended to compensate the
insured for the income lost during the period of restoration or the time necessary to repair or restore the physical damage to the
covered property.

Incident Summaries and Learnings
Local authorities and businesses need to document the incident and to implement key learnings to be better prepared and to
improve calm reaction to emergencies.

About TIABC
The Tourism Industry Association of BC (TIABC) advocates for the interests of British Columbia’s $17 billion visitor economy. As a
not-for-profit tourism industry association, TIABC works collaboratively with its members – private sector tourism businesses,
industry associations and destination marketing organizations – to ensure the best working environment for a competitive tourism
industry. For information on joining visit http://www.tiabc.ca/about-tiabc/ or Email: info@tiabc.ca or
Tel: 604-685-5956. 
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Product Spotlight
HD Supply Facilities Maintenance Canada
HD Supply Facilities Maintenance Canada is a single-source national wholesaler of
maintenance, repair, and operations (MRO) supplies and services. We are a customerfocused business delivering the highest quality products, support, services, and
fulfillment in the industry. We offer fast ordering and delivery to help our customers
save time and money.
We carry most major brands for 14 product lines (including: lighting, electrical,
plumbing, janitorial, hardware, hospitality supplies, and more). Check our website for
more information: www.hdsupply.com.

Some Reasons to Offer Flexible
Check-in and Check-out Times

Welcome New Members
Drew Fesar & Susan Brown
A Snug Harbour Inn
Ucluelet, BC
Keith & Karin Beahm
Hathaway Lake Resort
Lone Butte, BC
Matt Morgan
Lighthouse RV Park
Fanny Bay, BC
Sarah Johnson
Pachena Bay Campground
Bamfield, BC

Reprinted in part from Little Hotelier April 4th, 2018
Your guests come from all over the world, which means that travel plans and logistics
are going to vary from one guest to the next. By having a flexible check-in and checkout policy, you will instantly improve the guest experience at your property. Here are
five reasons to consider offering flexible guest arrival and departure times.
1. You can generate additional revenue with a flexible time package: Hotels operate
on a schedule where check-in takes place in the late afternoon and check-out takes
place in the late morning hours. However, more and more guests are finding this
inconvenient, and they are willing to pay more to enjoy greater flexibility. You can offer
a flexible time package that allows guests to choose their own check-in and check-out
times, and use this as an opportunity to generate additional revenue for your property.

Walter Kohli
Painted Boat Resort Spa & Marina
Madeira Park, BC
April 15, 2018

2. It helps you compete against alternative accommodations: The sharing economy
has ushered in unique competitors, such as Airbnb, which allows guests to be more
flexible in their travel plans. By creating a flexible time option for your guests, you can
better compete against the Airbnb listings that are popping up in your area.
3. You can use your mobile app to minimise administrative work: Obviously, to offer
flexible guest arrival and guest departure times, you need to adjust your own
administrative schedule. This can be quite difficult, especially if you have minimal staff.
To avoid this issue, invest in a mobile app for your property that allows your guests to
check-in and check-out on their own. You don’t become bogged down with extra work
at an inconvenient time, and they don’t have to wait to get into their room.
4. It will help you attract different traveller segments: Younger travellers and solo
travellers prefer to be more spontaneous, and they are more likely to book a room at a
property that offers them more flexibility. By creating alternative check-in and checkout times for your guests, you will begin to attract these motivated travellers.
5. It will make your guests happier: Travellers are becoming increasingly frustrated by
the standard check-in and check-out times, and it can have a significant impact on the
way they view your property. By creating this new type of policy, you will see a direct
impact on your guest satisfaction ratings and an improvement in your online reviews.
To read this article in its entirety go to Little Hotelier. 

Flyers that may be included in this newsletter are products/services provided by Preferred Suppliers of BC Lodging & Campgrounds Association.
They may contain time limited offerings and pricing. For a complete list of Preferred Suppliers go the BCLCA website Buyers Guide.
BCLCA|209 - 3003 St. John's Street | Port Moody | BC V3H 2C4 | 778-383-1037 | 888-923-4678
Quotation and reproduction of all material is permitted with credits to BC Lodging & Campgrounds Association

Exclusive Savings for Perfect Partner Program Members!

15% off
everyday member savings!*

RICH’S

123 Main Street
Banff, Alberta T1L 1A0
403.555.1234
www.RICHSMOTOR.web

MOTORSPORT REPAIR

Date

Name

Milage

Address

Yr. & Make

City

Model

Province

Colour

Email

Home #
Cell #
Postal Code

Work #

Intended Payment Method

£ Cash
TECHNICIAN
Vehicle Type

£ Full Service

Engine Size

Date

£ Engine Only
£ Wheel Only
£ Carburetors

£ Cheque

£ VISA

£ MC

£ DISCOVER

£ AMEX

£ OTHER __________________

Vehicle I.D. No.

Service Request

£ Oil/Filter Change

£ ATV

£ Jet Ski

Cylinders

£1

Transmission

£ Automatic £ Manual

£ Motorcycle
£2

£3

£ Snowmobile
£4

Brakes

£ ABS

£5

Odometer In

QTY

DESCRIPTION / PART NO.

PARTS

LABOUR

TOTAL

£6

£ Non-ABS

REPAIR INSTRUCTIONS (Customer States)

£ Brakes
£ Tune-Up
£ Chain
£ Valves
£ Timing
Job Number

123 MAIN STREET
TOWN, PROVINCE & POSTAL CODE
(123) 456-7890

£ Other __________

LIKE US?

RECOMMENDATIONS

Tell your friends!
PLEASE READ CAREFULLY. Check one of the statements below and sign. I understand
that under provincial law, I am entitled to a written estimate if my final bill exceeds $100.00.
£ I request a written estimate.
£ I do not request a written estimate as long as the repair
cost does not exceed $
.
The shop may not exceed this amount without my approval.
£ I do not request a written estimate.
Signature

Job Name

Get ready for your busy season with the
products it takes to run your day-to-day
business, stand out from the competition
and project a professional look. Affordable
print marketing, promotional and apparel
products, cheques, forms and more — you’ll
find everything you need to be ready for
Spring, as well as:
• competitive pricing, no-risk guarantee
• products specific to your line of business
• quick and easy customization

REPAIR ORDER

Stock up
for Spring!

Date

The shop is not responsible
for any personal items
left in vehicle.
A DAILY STORAGE
FEE OF $20.00
will be charged if the
vehicle is not picked up
within 48 hours after being
notified that the work has
been completed.

I hereby authorize the above repair work to be done along with the necessary materials. You and your employees
may operate the vehicle for purposes of testing, inspection or delivery at my risk. An express mechanics lien is
acknowledged on above vehicle to secure the amount of repairs thereto. It is understood that you will not be held
responsible for loss or damage to vehicle or articles left in vehicle in case of fire, theft or any other cause beyond
your control. In the event it becomes necessary to collect all or a portion of this work order, then RICH’S
MOTORSPORT REPAIR shall be entitled to recover court costs, interest and attorney's fees. “This charge represents
costs & profits to the motor vehicle repair facility for miscellaneous shop supplies or waste disposal.”

Signature

Date

Motor
Oil / Filter

Antifreeze

Labour

£ In Person

£ By Phone

Parts

TOTAL
Date

Tire

Labour

Description Of Additional Work Authorized

Phone

Discounts
Time

:

AM
PM

HST / GST

PLEASE PAY
THIS AMOUNT

PLEASE MAKE ALL CHEQUES PAYABLE TO:

£ No

Fuel

REVISED ESTIMATE / ADDITIONAL WORK

Authorized By
Called By

Save Old Parts

£ Yes

£ ENVIRONMENTAL FEE

Parts

RICH’S MOTORSPORT REPAIR

Order today and save 15%!
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*1 5% savings offer does not include website services, payroll and other business services, EZShield, shipping, handling, tax and other order fees. Not valid in combination with any other offer.
Not valid on previously placed orders.
© 2018 Deluxe Enterprise Operations, LLC CT38QPDFE
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Preferred Suppliers List as of April 1, 2018
Support the suppliers that support your Association - Buy from a Member first!
Absolute WiFi Solutions
Toll: (877) 575-1575 Ext. 444
Kathy@absolutewifi.com
www.absolutewifi.com
Contact: Kathy Schmidt
Wireless Internet deployment and
service for the hospitality industry.

across Canada. We offer Aquaglide,
Corcl, Future Beach Pedal Boats and
Kayaks, Key Log Rolling, SUPs, and
much more! We are your waterfront
specialists!

Certified Folder Display Service
Canada Inc.
Tel: (250) 382-4207
Ace Manufacturing
Toll: (888) 697-5557
Tel: (780) 352-7145
markm@certifiedfolder.com
Toll: (866) 352-7145
www.certifiedfolder.com
aohman@acemfg.com
Contact: Mark Mackereth
www.acemfg.com
Provides the brochure distribution
Contact: Al Ohman
onboard BC Ferries & land racks are
We manufacture a complete line of
strategically placed in hotels, motels,
power pedestals and custom
enclosures for campgrounds, marinas restaurants, car rental offices,
campgrounds, etc.
and walkways.
Anzico Hotel Furniture Liquidators
Tel: (604) 682-2528
Anil@anizco.com
www.anizco.com
Contact: Anil Dhanani
Canada’s largest supplier of preowned, high quality hotel
furniture. We carry a large selection
of Case goods, Soft goods, Lighting,
Linen, Tables, Chairs, Art, Mirrors
and much more. Buy 1 or 100 items,
we offer wholesale pricing.
At The Lake (ATL) Distributing Inc.
Tel: (705) 743-9297
Toll: (877) 285-3478
jason@atldistributing.ca
www.atldistributing.ca
Contact: Jason Pulchinski
At The Lake Distributing Incorporated
is a wholesale distributor of water
related recreational products with the
head office located in Peterborough,
Ontario. Canada. ATL Distributing’s
number one priority is customer
service. We are committed to
supporting our customers by
providing the following services;
supplying point of purchase material,
updating customers on new trends,
innovations and information relating
to their business, and offering product
guarantees. We offer our services

Chemistry Consulting Group
(BCLCA Employee Recruitment
Services)
Toll: 877-382-3303
info@chemistryconsulting.ca
Contact: Christine Willow
Chemistry Consulting is a wellrespected, human resources (HR)
and business consulting firm. Ourn
team of HR recruiting and consulting
professionals provides a range of
services from recruiting for a C-suite
executive to international recruitment/
immigration consulting to providing
guidance on operational level HR
issues. Call us and put Chemistry to
work for you!
Cloverdale Paint Inc.
(BCLCA Paint Program)
Tel: (604) 421-8299
dpicariello@cloverdalepaint.com
www.cloverdalepaint.com
Contact: Dave Picariello
A 100% Canadian owned & operated
manufacturer of high quality, valuepriced paint products.
Coldstream Commercial Sales Inc.
Tel: (604) 940-8668
Toll: (888) 872-0777
sales@cold-stream.ca
www.cold-stream.ca

Contact: Tony Terlaak/ Zack Davis
B.C. owned & operated distributors of
Electrolux/Wascomat/Crossover/
ADC (American Dryer) / CMV
Sharper Finish OPL & Vended
commercial laundry equipment.
Deluxe
(BCLCA Business Forms Program)
Toll: 1-800-461-7572
Tel: 1-800-563-0301 Ext. 2213
corser@deluxe.ca
www.deluxe.ca
Contact: Cheryl Orser
Deluxe (formerly NEBS) offers small
businesses with printed products
from stationery to business cheques,
apparel & promotional items, along
with logo design, payroll and web
services that help businesses grow.
We are known as Canada's leading
supplier of short run printed products,
specializing in the design,
manufacturing and distribution of
personalized business products since
1976. Our Perfect Partner Program
gives members a 15% discount on all
products. Please remember to quote
your Member Savings Code #97435
at time of order.
First Data Canada
(BCLCA Merchant Services
Program)
Toll: 800-886-1052 ext 6023554
Direct: (905) 602-3554
www.firstdatacanada.ca
Contact: Paresh Karkhanis
First Data, the world’s largest
payment processor, offers BCLCA
members the latest in wired, mobile,
and wireless payment terminals. If
you are interested in on-line
payments, First Data offers great
solutions for e-Commerce. Member
enjoy preferred processing rates for
Visa™, MasterCard™, low Interac™
fees and zero set-up fees. Call today
to receive a free, no obligation price
comparison!
(Continued on page 15)
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Nationwide Hotel Supply Inc.
Tel: (604) 277-9294
Toll: (877) 277-9294
FMI Brands Inc.
nhsibob@shaw.ca
HD Supply Canada
Tel: (888) 514-1663 Ext. 222
www.hotelsupplycanada.com
Tel: (403) 461-5141
sales@outlandliving.com
Contact: Bob Duncan
Toll: (800) 783-0557
www.outlandliving.com
Full service supplier of furniture &
Isabelle.desroches@hdsupply.com
Contact: Jon Weenk
equipment to the Hotel & Hospitality
FMI Brands offers BCLCA Members www.hdsupplysolutions.ca
Industry. Furniture fixture &
Contact: Isabelle Desroches
wholesale pricing on their products
equipment lease programs available
HD Supply Facilities Maintenance
such as propane Firebowls.
o.a.c. Assistance with new
Canada is a single-source national
construction and project funding
wholesaler of maintenance, repair
Frank’s Campfire Sticks
o.a.c. Procurement and purchasing
and operations (MRO) supplies and
Tel: (250) 833-9578
services. We are a customer-focused services. New program available - put
orders@frankscampfiresticks.ca
a cash infusion back into your
business delivering the highest
Www.frankscampfiresticks.ca
property with our Lease Back
quality products, support, services
Contact: Gena Giandomenico
Program - Call us for Details.
Frank’s Campfire Sticks are fantastic and fulfillment in the industry. We
offer fast ordering and delivering to
for roasting skewered vegetables ,
Planet Clean
help our customers save time and
meats and marshmallows over the
money. We carry most major brands (BCLCA Laundry and Cleaning
campfire.
for 14 product lines including lighting, Supplies Program)
Tel: (604) 327-1101
electrical, plumbing, janitorial,
Good Sam RV Travel & Savings
Toll: (800) 663-9877
hardware, hospitality supplies and
Guide
gdarnold@planetclean.com
more.
Toll: (800) 685-6246
www.planetclean.com
Christine.distl@@goodsam.com
Contact: Gerry Arnold
John Deere Canada ULC
www.goodsam.com
Complete line of janitorial supplies,
(BCLCA Grounds Equipment
Contact: Christine Distl
equipment and paper products.
With one investment reach the entire Program)
Tel: (905) 945-7395
market of RVers & Family Campers
Quokka Systems Consulting Ltd.
Cell: (905) 979-4632
with the Good Sam RV Travel &
Tel: (604) 644-6796
Toll: (800) 465-9825
Savings Guide and through our
Toll: (866) 222-8898
websites, mobile app & social media WalterPascal@JohnDeere.com
Robert@quokkasystems.com
channels. Call today 1-800-685-6246 www.deere.com
www.quokkasystems.com
Contact: Pascal Walter
ore and start saving today.
Contact: Robert Ford
Grounds care equipment including
Quokka's TravelInBC.com site and
commercial mowing equipment,
Haddon Equipment & Supplies
Online Booking System helps hotels,
Gator™ utility vehicles, compact
Tel: (604) 325-3281 Ext. 223
motels, campgrounds and B&B
utility tractors, lawn and garden
Toll: (888) 442-3366
capture more bookings.
tractors and accessories.
shane@haddon.ca
Professional portable power
www.haddon.ca
RE/MAX KELOWNA
equipment includes chainsaws,
Contact: Shane Bichin
Tel: (250) 862-8100
B.C. owned & operated distributors of trimmers, edgers, blowers,
UniMac/Continental Girbau/Huebsch generators and pumps. Contact your larry@syberrealty.com
www.syberrealty.com
OPL & Vended commercial washers John Deere Dealer.
Contact: Larry Berisoff
& dryers.
Ministry of Environment, BC Parks Commercial realtor specializing in
Tel: (250) 356-6831
Happy Campers
motels, pubs, hotels, RV parks and
Fax: (250) 387-5757
Tel: (403) 533-2294
other owner-operator businesses.
Wendy.Magnes@gov.bc.ca
Toll: (866) 530-2294
www.gov.bc.ca/bcparks
crwells@telusplanet.net
Restwell Mattress Co.
Contact: Wendy Magnes
www.happy-campers.ca
(BCLCA Beds and Sleep Products
The provincial system of parks is
Contact: Curtis & RoseMary Wells
Program)
dedicated to the protection of natural Tel: (604) 576-2339 Ext.112
Happy Campers Odourfree Holding
environments for the inspiration, use Toll: (888) 665-1112
Tank Treatment is a natural formula
and enjoyment of the public.
that is environmentally friendly and
berniek@restwell.com
biodegradable with no formaldehyde.
www.restwell.com
(Continued from page 14)

It is safe, clean, easy to use and not
chemically sensitive.

(Continued on page 16)
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Contact: Bernie King
Restwell Mattress Company is a
family-owned and operated BC
manufacturer of mattresses and box
springs.
RONA Inc.
(BCLCA Maintenance & Building
Supplies Program)
Tel: (604)314-1366
brad.legrow@rona.ca
www.rona.ca
Contact: Brad LeGrow
RONA is the largest Canadian
distributor and retailer of hardware,
maintenance and renovation
products. We are proud to offer our
preferred discounts of 6-25% off
selected products to all BCLCA
Members. Please contact Brad
LeGrow for new account inquiries.
RV Rental Association of Canada
gord@recessrv.com
www.rvrac.com
Contact: Gord Rees
RV Rental companies in BC operate
more than 2,300 campers and
motorhomes from rental stations
located near International Airports in
Vancouver, Calgary and Edmonton.
Septo-Clean Limited
Tel: (905) 683-0111
Toll: (800) 558-4845
garnet@septoclean.ca
www.septoclean.ca
Contact: Garnet Thibideau
Septo-Clean is a biological treatment
for septic systems, holding tanks and
outhouses.
Snowbirds & RV Travelers
Magazine
Tel: (250) 451-9676
Toll: (866) 609-2383
jason@suncruisermedia.com
www.suncruisermedia.com
Contact: Jason Tansem
Our specialty is building your
business by reaching your new and
existing customers with print, web,
email and mobile apps. Snowbirds &
RV Travelers is Canada’s favourite
RV Publication. You can find the
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magazine on Newsstands Coast to
Coast 8x per year, by subscription or
digitally through the iTunes Store.

Western Financial Group
(BCLCA Insurance Program)
Tel: (250) 762-2217
Toll: (800) 667-2217
lisa.jabbusch@westernfg.ca
www.westernfg.ca
Contact: Lisa Jabbusch
Property and casualty insurance, life,
health and employee benefits
insurance as well as loans, GICs,
mortgages and other banking
products.

Superior Propane
(BCLCA Propane Services
Program)
Toll: (866) 952-7941
pacificisr@superiorpropane.com
www.superiorpropane.com
Contact: Amanda Imbery
Canada’s only national provider of
portable fuels, equipment and service
delivered to over 200,000 customers WorkSafeBC
from coast to coast.
Tel: (604) 276-5153
Toll: (888) 621-7233
TengoInternet Inc.
lorne.scarlett@worksafebc.com
Tel: (512) 469-7660
www.worksafebc.com
sales@tengointernet.com
Contact: Lorne Scarlett
www.tengointernet.com
WorkSafeBC is dedicated to
Contact: Eric Stumberg
promoting workplace health and
TengoInternet provides wireless
safety for the workers and employers
network consulting, design,
of this province.
implementation and management
services to customers across North
YasTech Developments (Let’s
America. For over 14 years,
Camp)
TengoInternet has been enabling its
Tel: (306) 249-9609
customers to delight their guests with info@yastech.ca
purpose-built wireless networks.
www.letscamp.ca
Let’s Camp is a web based
Tex-Pro Western Limited
campground management software
(BCLCA Linen and Towels
built to help the owners, managers,
Program)
and employees of campgrounds, RV
Tel: (604) 254-9551
parks, and cabin rentals manage their
Toll: (800) 663-9266
properties and accept bookings
afleming@texpro.net
online. This robust management
www.texpro.net
system will help you save time and
Contact: Al Fleming
human error. Contact us for a free
A wholesale linen company serving
demo today.
the hospitality industry since 1967.
Proud distributor of Thomaston
Sheets, Towels from 1888 Mills &
Talesma (Turkey) NOVOshield
Protection, Radius Display Table
Skirting (flame retardant). Tex-Pro
also Offer table linens, chef wear,
kitchen linens and so much more.
Valid Manufacturing
Tel: (250) 878-2522
Toll: (888) 632-6477
tomm@validmanufacturing.com
www.validmanufacturing.com
Contact: Tom McWilliam
BC based manufacturer providing
electrical distribution, power
metering, RV and marine pedestals.

