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JJ Belanger New BCLCA 

President—Congratulations 

 

S 
urprise! In early May, I unexpectedly had to step in to the 

President’s role with the resignation of Patrick Gramiak, 

however, I am ready for this role as the BC Lodging and 

Campgrounds Association has a well thought out succession plan.  

As VP Lodging, I knew I was next in line for the Presidency and I am 

well versed in the issues we all face. My first task at the helm was to 

lead the discussions in Victoria with various ministries of the 

provincial government.  

 The Executive Committee had a productive meeting with the 

Ministry of Finance discussing the MRDT and its expansion to the 

sharing economy, notably Airbnb. The BCLCA board, along with  

industry, were surprised to learn in the BC Budget that MRDT 

revenue collected by municipalities, regional districts and eligible 

entities, such as tourism-focused non-profits, can now be used to fund affordable housing 

initiatives.  

 In the past the MRDT funds could only be used for tourism marketing, programs and 

projects.  BCLCA informed the Ministry of Finance that we are concerned that the impact of 

the change will reduce the focus on marketing, which builds business and drives local 

tourism revenues.  We asked for clarification and were told that an announcement would be 

forthcoming from the Ministry of Tourism, Arts and Culture. As I write this on June 14th, no 

announcement has been made. 

 Our delegation urged the Finance Ministry to treat all homes and businesses renting 

short term vacation (tourist) accommodation to the travelling public the same under 

provincial acts and regulations. In particular we wanted to know when the government will 

require all homes, third party booking agencies and businesses renting short term tourist 

accommodation to the travelling public to collect and remit 8% PST and the up to 3% 

municipal and regional district tax. We were informed that the government was in negotiation 

with several booking agencies to collect taxes similar to the Airbnb model.  It would appear it 

will be on a case-by-case basis rather than regulation. 

 Time was taken to brief the opposition Liberal MLAs of Stillwell and Clovechok on 

(Continued on page 2) 
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issues affecting our members. The MRDT was one but also finding employees 

and affordable housing were on top of the list. 

 A meeting with the Ministry of Tourism, Arts and Culture focused on a cross-

section of items of interest to the lodging and camping sectors. It was dominated 

by discussions on working with the provincial government to seek solutions to 

stimulate new private sector RV Park and Campground development; and looking 

for solutions to keep existing private campgrounds and RV Parks as sustainable 

going concerns and not redevelopment opportunities. 

 Finally, we had a very productive meeting with BC Parks to discuss items of 

mutual benefit such as reservations, marketing and research needs. 

 My focus this summer, is on providing members with the best value for their 

annual membership and I’m keen to negotiate group benefits that provide certainty 

on expenses and address the major purchasing needs of the group.  While a 

member may not use the supplier or service we negotiate I am confident they 

recognize our role in regulating the market price for the small independent 

operators.   

 To address the membership’s needs we recently sent out a satisfaction 

survey, and I need all members to honestly answer the questions. The answers 

will not only help form the basis of our BCLCA Strategic Plan for the next three 

years, but also allow you a feedback mechanism to suggest, for instance, new 

suppliers we should approach, the business issues you want addressed and your 

marketing needs to sustain or grow your business model. 

 I invite you to contact me directly if you have any comments or suggestions on 

the direction your Association is taking. I can be reached via e-mail at 

jj@crystalcove.ca or call my direct office line at 250-725-0090. 

 Have an amazing summer season!! 

 J.J. 

 

Note: Congratulations also to JJ who was recently elected Chair of the Board of 

go2HR – BC’s tourism human resource association. 

(Continued from page 1) 

The following companies offer preferred 
pricing to BCLCA members 

 

Beds & Sleep Products 
Restwell Sleep Products, 604-576-2339 ex 112 
 
Business Forms 
Deluxe | Perfect Partner, 1-800-461-7572 
 
Canadian Camping & RV Council  
Group Purchasing Program 
Entegra Procurement Services, 416-805-6760 and 
Moneris 1-888-692-0321 
 
Employee Recruitment Services 
go2HR, 604-633-9787 
GT Hiring Solutions, 604-795-9675 ext 4008 
 
Furniture & Equipment  
to Hotel Industry 
Nationwide, 604-277-9294 
 
Grounds Equipment Maintenance 
John Deere, 905-945-7326 
 
Laundry & Cleaning Supplies 
PlanetClean, 250-701-8881 
 
Linen Products 
Tex-Pro Western, 1-800-663-9266 
 
Maintenance & Building Supplies 
Cloverdale Paint, 604-421-8299 
HD Supply, 1-800-782-0557 
RONA, 604-882-6200 ex 6221 
 
Online Accommodation Reservations  
Campground Booking, 307-278-9244 

Check In Canada, 1-888-612-2772 

 

Paint & Associated Products 

Cloverdale Paint, 604-421-8299 

RONA, 604-882-6200 ex 6221 

Pedestals & Power  Centres 

A.C. Dandy, 1-800-642-2952 

Propane  
Superior Propane, 866-952-7941 
 
Property & Liability Insurance 
Western Financial Group, 250-762-2217 
 
Visa, MasterCard & Debit Services 
First Data, 1-800-886-1052 ext 6023538 
 
Access member benefit programs in the Partner 
Extranet—click here  

BCLCA PURCHASING 

PROGRAM FOR         

Members only 

Board of Directors & Staff 
For a complete list of Board members Click Here  

For staff contact information Click Here 

JJ Belanger New BCLCA President 

Short Term Rentals in the News 

T he BCLCA has been advocating its policy that the Finance Ministry treat all homes 
and businesses renting short term vacation (tourist) accommodation to the travel-

ling public the same under provincial acts and regulations. As part of this initiative we 
have been tracking the regulation of short term rentals and booking services in the 
news – here is a selection of recent media coverage: 

 High number of short-term rental properties in Calgary are ‘never to rarely rented’: 

report 

 Vancouver Airbnb hosts caught using fake licences 

 Ottawa to start charging Airbnb users 'accommodation tax' 

 Vancouver tries to stay ahead of Airbnb listers who are breaking new rules de-

signed to protect rentals 

 Vancouver homeseller boasts of making $92,500 from Airbnb last year 

 In Denmark, Airbnb to report hosts' rent to tax authorities 

 The right way to handle Airbnb: An informed solution would cap rental days, not 

enforce a total ban 

Sources – BC Hotel Association Newsletter and Google Searches  

mailto:jj@crystalcove.ca
https://bclca.extranet.simpleviewcrm.com/login/
http://www.travel-british-columbia.com/about-us/contact-us/board-directors/
http://www.travel-british-columbia.com/about-us/contact-us/office-staff/
https://www.thestar.com/calgary/2018/06/01/high-number-of-short-term-rental-properties-in-calgary-are-never-to-rarely-rented-report.html
https://www.thestar.com/calgary/2018/06/01/high-number-of-short-term-rental-properties-in-calgary-are-never-to-rarely-rented-report.html
https://thinkpol.ca/2018/05/25/vancouver-airbnb-hosts-caught-using-fake-licences/
https://www.ctvnews.ca/business/ottawa-to-start-charging-airbnb-users-accommodation-tax-1.3935347
https://www.thestar.com/vancouver/2018/05/31/vancouver-tries-to-stay-ahead-of-airbnb-listers-who-are-breaking-new-rules-designed-to-protect-rentals.html
https://www.thestar.com/vancouver/2018/05/31/vancouver-tries-to-stay-ahead-of-airbnb-listers-who-are-breaking-new-rules-designed-to-protect-rentals.html
https://thinkpol.ca/2018/05/20/vancouver-homeseller-boasts-making-92500-airbnb-last-year/
http://nationalpost.com/pmn/news-pmn/in-denmark-airbnb-to-report-hosts-rent-to-tax-authorities
http://www.nydailynews.com/opinion/ny-oped-right-way-airbnb-20180614-story.html
http://www.nydailynews.com/opinion/ny-oped-right-way-airbnb-20180614-story.html
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Membership and Board Items 

 Membership renewal invoices will be emailed late June/early July with a September 1 renewal date.   

 If you know of a local campground or lodging business who would benefit from joining please contact Anne at 

anne@bclca.com. 

 New President JJ Belanger, Crystal Cove Resort, Tofino was appointed May 2018 along with VP Lodging Marilyn 

Stone, Apex Lodge, Apex Mountain Resort and VP Campgrounds Jamie Cox, Gallagher Lake Resort, Oliver. 

 Board vacancies. There are two vacancies on the board to be filled by appointments for the balance of the current 

term. Interested members should contact Joss Penny at the Association office or email jpenny@bclca.com.  

 Nominations are open for 2019/20 positions on the board. Please contact Nominations Chair, Jim Humphrey at 250-

732-4889 by September 24, 2018 if you are interested in sitting on the board. 

 BCLCA 2017 Annual Campground Occupancy and Rate Survey Results released June 2018 – full report posted in the 

partner extranet. 

 Superior Fixed Price Propane Program starts August 1, 2018.  

 BCLCA Lodging and Camping Ideas Forum is taking place October 24 - 25, 2018 in Kelowna – mark your calendar. 

 Annual General Meeting October 24, 2018 in Kelowna 

Marketing Initiatives 

 Campground Booking Reservations. In March we launched the Campground Booking Beta project to allow campers to 

make reservations at select enrolled parks directly from their listing on Travel-British-Columbia.com,  ALL campground and 

lodging listings have been updated as part of the Beta project to be responsive design ready for the next phase, the re-launch 

of our website later this summer. 

 Summer student, Morgan Ariss, is helping migrate the community, driving tours and regional content from 

www.travel-british-columbia.com to the new responsive design site set for launch later this summer. 

 2019/20 Super Camping/Select Lodging Guide (175,000 copies) listing deadline November 30, 2018.  

 Update your listing. Is your listing on www.travel-british-columbia.com up-to-date? If not, please contact us at 
anne@bclca.com. Over 550,000 people visited the site in the past year and consumers deserve accurate information.  

 September 7 – 8, 2018 is the Fall Camping Appreciation weekend. To register please contact the BCLCA office.  See 

current offers at https://www.travel-british-columbia.com/rv-parks/fallcampingweekend/ 

Group Purchasing Programs 

 NEW Program—HD Supply Facilities Maintenance Canada is a single-source national wholesaler of maintenance, repair, 

and operations (MRO) supplies and services offering most major brands including lighting, electrical, plumbing, janitorial, 
hardware, hospitality supplies. Contact Isabelle Desroches at Tel: (403) 461-5141 Toll: (800) 783-0557 Email: 
Isabelle.desroches@hdsupply.com. 

 Affinity program partner DELUXE Perfect Partner produces printed materials and registration forms.  Quote the Perfect 

Partner Code 97435 to save up to 15% on any regular-priced item. Call or go online today! 1.800.461.7572 or deluxe.ca 

 Is your property or home insurance policy renewing in the next 60 days? If so allow Lisa Jabbusch at Western Financial Group 

to quote for the business Tel:1-800-667-2217. 

 For the past seven years, the BCLCA has had a preferred partnership with First Data Canada for merchant services (credit 

(Continued on page 4) 

ASSOCIATION NEWS BYTES 
BCLCA UPDATES 

mailto:anne@bclca.com
mailto:jpenny@bclca.com
https://www.travel-british-columbia.com/listings/property-search/grid
http://www.travel-british-columbia.com
http://www.travel-british-columbia.com
mailto:anne@bclca.com
https://www.travel-british-columbia.com/rv-parks/fallcampingweekend/
mailto:Isabelle.desroches@hdsupply.com.
https://www.deluxe.ca/
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card/debit processing). BCLCA members have enjoyed the very best in rates and fees. Contact Paresh Karkanis at 1-800-886

-1052 extension 6023538 or paresh.karkhanis@firstdata.com or direct 905-602-3554 and ask him to compare your current 

cost with this offer—it could help you save money. 

 Great discounts offered by RONA - Members can now save between 5% and 25% on selected categories and the number of 

items eligible for discounts has been significantly increased. Contact Brad LeGrow at 604.882.6200 ext. 6221 or Cell: 

604.314.1366. 

 Cloverdale Paint offers 40% discount on selected paints.  Discount Code “025 BCLCA” at BC Cloverdale Stores. Contact 

Dave Picariello (604) 421-8299. 

 Restwell Sleep Products has created a special hospitality pricing catalogue for beds. The pricing catalogue can be 

requested from Bernie King at E-mail: berniek@restwell.com. 

 PlanetClean offers 15% on all items (except laundry and Warewash chemicals, labour, repairs, parts, special order 

items, used equipment and freight). Contact Rob Chapman at 250-701-8881. 

 Tex-Pro Western Ltd. offers linen deals to members. Contact Al Fleming, Tel 604-254-9551 or Toll Free 1-844-633-9266 

for a price list. 

 Canadian Camping and RV Council group purchasing program managed by entegra and offers Moneris Merchant 

Services. All BCLCA members qualify so contact Shannon O'Callaghan 905-336-8949 or info@ccrvc.ca for a benefits flyer 

with participating companies. Two new services have come on stream: United Leasing & Finance Inc. and Parking BOXX. 

 Annual Superior Propane program starts August 1 with guaranteed prices throughout the year. 95 properties are enrolled 

and enrollment is now open until June 30, 2018. Contact Amanda Imbery 604-495-7953 or 

amanda_imbery@SuperiorPropane.com to pre-enroll.  

(Continued from page 3) 

ASSOCIATION NEWS BYTES 
BCLCA UPDATES 

Save The Date! 

BCLCA Ideas Forum October 24-25, 2018 
Ramada Hotel, Kelowna, BC 

 

Workshops, Research/Trends, Keynote Speakers, Cracker Barrel,  

AGM, Trade Show + Meet & Greet 

Presentations:  

Super Host | Campground Booking Reservation Service Demo | 

BCLCA New Travel-British-Columbia.com Responsive Design Website 
 

This annual forum is a time to connect with other lodging and campground 
operators to share ideas and discuss business-related matters 

mailto:paresh.karkhanis@firstdata.com
mailto:berniek@restwell.com
mailto:info@ccrvc.ca
mailto:amanda_imbery@SuperiorPropane.com
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T 
his is the second annual occupancy and rate survey for campgrounds and RV parks, conducted by the BC Lodging 

and Campgrounds Association (BCLCA).  

Research has been deemed an important member benefit by the board of BCLCA. This year’s survey took an 

average 18 minutes per respondent and they were all asked to have their occupancy by month and rate data handy for the 

months of May to October, and for the years 2016 and 2017. 

 Of the 38 campgrounds with data who responded, the smallest campground had 8 sites and the largest had 388 sites. 

The total number of sites reported for the sample was 3,724 and the average size was 98 sites. 

 When the 38 campground sample were asked the breakdown of sites by service mix, the numbers (see table “site type 

by services”)  were 585 no services; 2,643 water, sewer and power; 496 water and electricity – total sites 3,724. 

 12 of the operators operate 365 days; while 26 

operations are seasonal, the shortest being 127 days in the 

Yukon. One operation increased from 0 days in 2016 to 217 

days in 2017, while another reduced to 300 days from year 

round in 2016. The average number of days open for the 

sample was 250 days in 2016 and 249 days in 2017. 

 

The sample were asked for their camping rate per night for 2 

adults and 2 children in 2016 and 2017 for various site types 

and occupancy for the same site types. 

 

Full Serviced Sites  

 Year 2016 - Overnight campsites with services (high 

season) – 31 campgrounds answered and the average rate 

was $41.45. 

 Year 2017 - Overnight campsites with services (high 

season) – 33 campgrounds answered and the average rate was $44.12. 

 The average increase in 2017 was $2.67 per night or 6.44% which is significantly more than the rate of inflation. 

 The May to October average occupancy for full serviced sites in 2016 was 58.00% compared to 56.60% in 2017.   

 

Seasonal Sites 

 Monthly summer rentals. 13 campgrounds offered seasonal rates and the table below shows the ranges charged per 

month. 

 The May to October average occupancy for seasonal sites in 2016 was 66.77% compared to 62.36% in 2017. 

 

Unserviced Sites 

 Year 2016 - Overnight campsites with NO services (high season) – 25 campgrounds answered and the average rate 

was $29.04. 
(Continued on page 6) 

2017 Campground Occupancy and 

Rate Survey Results 

Monthly  
Rate range 

Seasonal 
Rates 2016 

Seasonal  
Rates 2017 

Less than $1000 12 10 

$1000 - $1250 1 3 

Total Responding 13 13 
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 Year 2017 - Overnight campsites with NO services (high season) – 26 campgrounds answered and the average rate 

was $30.12. 

 The average increase in 2017 was $1.08 per night or 3.71% which is more than the rate of inflation. 

 The May to October average occupancy for unserviced sites in 2016 was 32.99% compared to 33.85% in 2017. 

 

For the full report, to be released in August, visit the partner extranet at 

https://bclca.extranet.simpleviewcrm.com/login/#/login and login. Other 

research reports published by the Camping and RVing BC Coalition and 

RVDA of Canada can also be accessed under Business Reports such 

as: 

 Camping Industry Benchmarking Report – Google Consumer 

Survey Results 

 May 2018 travel-british-columbia.com Web Stats 

 Economic Impact of the Canadian Recreation Vehicle Industry 

 Camping Coalition eNewsletter Subscriber Camping Intentions Report  

(Continued from page 5) 

Campground Occupancy Results 

Minimum Wage by Province 

O n June 1st, 2018, the minimum wage increased to $12.65. The government has announced that the minimum 

wage will further rise to $13.85 on June 1st, 2019, to $14.60 on June 1st, 2020 and to $15.20 on June 1st, 

2021. Below is a map of the Minimum Wage rates as of June 1, 2018 across Canada. 

https://bclca.extranet.simpleviewcrm.com/login/#/login
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Vancouver, BC – go2HR – BC’s tourism human resource association – 

relaunched the revitalized SuperHost, including new and refreshed 

courses, at Science World recently. The event honoured the historical 

roots of the program, bringing back beloved Expo 86 mascot “Expo 

Ernie” to celebrate the relaunch! 

Significant changes have been made to SuperHost courses and delivery 

options, as announced by Arlene Keis, CEO of go2HR. “Today we are 

officially launching the online version of Foundations of Service Quality. 

This fundamentals course focuses on the value of customer experience 

to the business and includes new concepts such as Net Promotor 

Score, the impact of social media and its influence on customer 

expectations and experiences.” 

 

Foundations of Service Quality 

The first new course, Foundations of Service Quality, introduces the principles of providing a quality service 

experience in the workplace, highlighting the importance of exceptional customer service. Students learn about 

workplace communication, problem solving, customer and employer expectations, and more. Foundations of Service 

Quality is available in both classroom and online format. 

Learn More.  

Minister's Tourism Engagement Council Announced  

A new Minister’s Tourism 

Engagement Council (MTEC), 

with a diverse membership to 

help guide government's tourism 

policy, strategy and program 

implementation, was announced 

by Hon. Lisa Beare, Minister of 

Tourism, Arts and Culture 

recently.  

As industry representatives from 

the provinces’ six tourism 

regions, the new council 

members will help government 

achieve sustainable tourism growth in the province by providing advice on 

policies, strategies and the issues that affect the industry, and helping to set 

tourism priorities, goals and strategy implementation. Sheila Bouman, CEO of 

viaSport, has been named chair of the council. Glenn Mandziuk, CEO of the 

Thompson Okanagan Tourism Association, will serve as vice-chair. 

Council members represent small and large tourism businesses, marketing 

organizations, culture and sport groups, Indigenous communities, 

municipalities, technology companies, and wilderness guides, as well as many 

other sectors. The size – 28 members – and diversity of the council will ensure 

government receives timely information about emerging issues from every 

geographic region and every major tourism sector. news.gov.bc.ca  

go2HR Relaunches the Revitalized SuperHost Customer 

Service Training Program! 

https://www.go2hr.ca/training-education/superhost-customer-training-services/foundations-of-service-quality
https://www.go2hr.ca/training-education/superhost-customer-training-services/foundations-of-service-quality
http://r20.rs6.net/tn.jsp?f=001qA6IWNvLwelAq-Mz2wAado6bGwN2ixQNM7uNAcxz_oTix8yFMLLa_Uv6nJZhSFmV2Ov_WqEs-Op_hxActQvpgvyCZsdvk8VutSsh-jnwjalkP4ngO4nrl_jg6YdWYmpAFyxjRytgJQaFnty7yDyXAKnTn6iivYDgBt9rdZXNMsKpWREU9rngpM35PF_W225QDodhPeXuWnvz9IEzM9u8uQ==&c=Obb9PDKkd
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BCLCA Travel-British-Columbia.com Website Statistics 

June 1, 2017 to May 31, 2018 

Month Current 
Sessions 

Past 
Year 
Sessions 

Yearly 
Variation 

Unique 
Visitors 

Pages 
Viewed 

 Pages /
Visitor 

Returning 
Visitors 

% of Returning 
Visitors 

17-Jun 69,379 76,038 -8.76% 59,564 174,475 2.51 12,822 18.48% 

17-Jul 84,687 93,345 -9.28% 73,421 200,441 2.37 14,893 17.59% 

17-Aug 66,109 78,586 -15.88% 57,543 151,465 2.29 11,879 17.97% 

17-Sep 39,718 29,335 -4.51% 35,197 87,493 2.20 6,559 16.51% 

17-Oct 29,076 24,201 -0.88% 25,782 64,836 2.23 4,669 16.06% 

17-Nov 23,335 20,906 -3.58% 20,708 51,992 2.23 3,554 15.23% 

17-Dec 21,204 20,906 1.43% 18,895 46,440 2.19 3,135 14.78% 

18-Jan 35,042 34,914 0.37% 30,266 88,403 2.52 17,582 0.40% 

18-Feb 30,918 32,843 -5.86% 26,821 78,913 2.55 14,507 -13.91% 

18-Mar 39,564 40,981 -3.46% 33,621 104,731 2.65 24,840 8.52% 

18-Apr 41,667 46,228 -9.87% 35,450 109,865 2.64 8,037 17.08% 

18-May 53,164 57,988 -8.32% 45,470 133,799 2.54 9,843 24.36% 

Totals: 533,863 556,271 -4.20% 462,738 1,292,853 2.41 132,320   

   

Jun 30,  
2016 

Aug 31, 
2016 

Jan 31, 
2017 

Jun 30, 
2017 

Aug 31, 
2017 

Jan 31, 
2018 

Mar 31, 
2018 

May 31, 
2018 

Increase/
decrease 
since  
Mar 31/18 

% Increase/
decrease 
since  
Mar 31/18 

Twitter Followers    2,243 2,289 2,321 2,375 2,391 2,406 2,422 2,434 12 0.50% 

Facebook Likes   7,649 9,266 9,248 14,961 16,805 16,750 16,827 17,299 472 3.62% 

Pinterest Followers   534 550 566 596 600 607 614 613 -1 -0.17% 

Google +   174 178 177 180 182 185 185 164 -21 -11.80% 

Blog traffic  29,494 30,564 35,668 46,093 55,224 60,706 63,056 64,296 1,240 3.03% 

m.travel-british-columbia.com  69,256 75,784 79,051 78,382 78,035 80,573 76,367 66,174 -10,193 -13.22% 

Instagram Followers  393 433 476 529 549 583 590 598 8 1.58% 

Consumer Newsletter  
May 31, 2018 

 
Sent 15,343 

 
Opens 6,675 (44.9%) 

  
Clicks 17.9% 
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Canadian RVing and Camping Week 

May 22-27, 2018 - That's a wrap!  

T 
he Canadian Camping and RV Council (CCRVC), Go RVing Canada, RVDA of  Canada and the Canadian 

Recreational Vehicle Association joined together once again for the 4
th
 Annual Canadian RVing and Camping 

Week. 

 In British Columbia, 23 campgrounds participated and they joined other campgrounds and dealers coast-to-coast 

to raise funds for Make-A-Wish® Canada with a goal of raising $25,000 to help provide experiences and 

opportunities for these deserving children. 

 At the conclusion of #CampingWeekCA, 30 Recreation Vehicle Dealers and RV Manufacturers joined 70 Private 

Campgrounds across Canada to raise funds through the well-known Make-A-Wish star program with each Dealer, 

Manufacturer and Campground hosting their campers around campfires treating them with S’Mores courtesy of 

Hershey Canada – a fun initiative for campers and a great way to help 

raise funds for Make-A-Wish®. 

 Through the tremendous generosity of everyone, we were able to 

raise sufficient funds to help make young Atticus’s dream come true 

with his very own RV on Saturday May 26
th
 at Parkbridge’s Goreski’s 

RV Resort located in Port Perry, Ontario!   

 Canadian RVing and Camping Week is designed to encourage 

Canadians to get outside to enjoy a fun, safe and secure camping 

experience with family and friends. Participating campgrounds offered 

either a special discounted rate for two nights May 25th and 26th or a 

stay for Five Nights for the price of Four. 

 Camping is an affordable family activity that promotes a sense of 

community, creates life-long memories and encourages Canadians to 

discover Canada’s rich landscape and engage with nature.  Here in BC a 

recent report, commissioned by the Camping and RVing BC Coalition, 

found that more than 2,054,330 campers in the short-haul markets of BC, 

Alberta and Washington are likely to camp or RV in BC in the next 2 

years. This information was shared during the week. 

Other findings in the report for the BC resident’s questioned showed: 

 The most popular equipment used was a tent/tent trailer (45%) 

followed by trailer/fifth wheel/truck camper (24%) and motorhome/camper 

van (18%). 

 About a third of BC residents who camped had camped in shoulder seasons (29% – spring, 29% – fall). 

 10% of BC residents who camped had camped or RVed in the winter. 

The estimated camping population for BC was 875,000 of which 34% camped more than 15 days per year. 

The importance of camping and RVing was also recognized by the province of British Columbia who issued a 

proclamation to proclaim May 22 – 27, 2018 RVing and Camping Week.  

 

https://www.campingrvbc.com/camping-week/#map
https://www.campingrvbc.com/
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Why you Need to be Aware of the Facebook 

Path to Booking Your Lodging 

Reprinted, in part, from Little Hotelier, Wednesday, June 20th, 2018 

 

What steps you can take to improve direct booking conversions through your website 
First, it’s important to consider traveller behaviour on social networking sites, such as Facebook. Travellers use 

Facebook to get inspiration for their upcoming trips, to research their options and even to book their stays.  

 Understanding the traveller path to purchase on your Facebook page allows you to effectively market your 

property to your target market segments. 

 

What is the traveller path to purchase on Facebook? 
The traveller path to purchase on Facebook is generally thought to 

have four components: 

1. Becoming aware of a brand they may be interested in 

booking for their next trip. 

2. Researching the Facebook page for photos, reviews and 

other information that may be useful in their decision. 

3. Finalising the reservation through the Facebook booking 

button. 

4. Continuing to interact with a brand even after the travel experience is complete. 

  

 By recognising and understanding how users utilise Facebook when it comes to planning their trips, you can 

create a social media strategy that not only generates buzz about your lodging, but also allows you to boost your 

bookings. 

 

Tips for adjusting your social media strategy to accommodate the funnel 

 Create a clear, consistent voice for your brand  

Focus your efforts on developing brand identity with your target travellers. Make sure your staff know what should be 

said and how it should be said when posting on social platforms. Capture the attention of your target market before 

they begin planning their trip, as less than 10% of travellers know where they want to stay when they begin the 

planning process. 

 Always post useful information and accurate content  

This will provide your travellers with more insight into what you have to offer. Highlight unique aspects of your lodging 

through photos, videos and Facebook Live posts. Try to engage with past, present and future travellers on all of your 

posts. 

 Make sure that you use an online booking system that can connect to Facebook 

You need to be able to accept reservations directly from your Facebook page. Look for technology solutions that can 

integrate directly with your Facebook page, allowing for an efficient and seamless booking process. 

 Monitor the conversation after guests have stayed with you 

Nearly 75% of all travellers post pictures from their trips to their social pages. Create a brand hashtag that they can 

use when they post their photos and use this social proof to further promote your property. Social media allows your 

guests to do a lot of the marketing for you, as long as you give them the tools to do so! 

 

 Like all social platforms, Facebook is constantly rolling out new features and algorithms that can impact the 

traveller path to purchase. Lodging operators need to stay on top of the latest information, so that they can adjust 

their business social media strategy accordingly.  

 

https://www.littlehotelier.com/r/hotel-marketing-tips/social-media/need-be-aware-facebook-path-purchase-bb/
https://www.littlehotelier.com/hotel-marketing-tips/5-ways-get-hotel-reservations-facebook-profile/
https://www.littlehotelier.com/r/hotel-marketing-tips/social-media/bnb-needs-24-hour-responses-facebook-messenger/
https://www.sojern.com/blog/facebook-is-changing-how-brands-connect-with-travelers-throughout-the-path-to-purchase/
https://blog.vizergy.com/blog/2018/02/19/personalized-hotel-marketing-strategy/
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RV and Camping Industry Featured Prominently in the 

House of Commons during Parliament Day on April 26th 

T 
he Recreation Vehicle Dealers’ Association of Canada (RVDA) and Canadian Campground and RV Council 

(CCRVC) hosted a joint advocacy push on Parliament Hill from April 25 – 26, 2018. Joss Penny, Executive 

Director BCLCA attended on behalf of campgrounds in British Columbia. 

 On April 25
th
 the members of both associations gathered for a reception in the Commonwealth Room that was 

attended by a record 50 MPs and Senators from all parties, in addition to a number of parliamentary staff.  

 The group began its meetings on Parliament Hill on April 

26
th
 with a breakfast hosted by Alaina Lockhart, Parliamentary 

Secretary for Small Business and Tourism.  Lockhart, who 

has a CCRVC member in her riding, spoke about the actions 

that the government has taken to encourage tourism and 

support small businesses.  

 The RV and camping industry was featured prominently in 

the House of Commons during the day.  For instance during 

question period, Banff-Airdrie MP Blake Richards asked the 

Minister of National Revenue about the need to ensure that 

campgrounds have access to the small business tax rate, 

highlighting the actions of RVDA and CCRVC delegates in 

Ottawa. 

 RVDA and CCRVC also participated in a press 

conference in the Charles Lynch Room, highlighting messaging on the need for tax fairness as well as for increased 

investment in federal campgrounds. The news release led to media stories in British Columbia and Prince Edward 

Island.  

 In total, 48 direct meetings were held with MPs, Senators and Officials.  

 Representatives were able to secure a number of commitments from legislators that will help to encourage 

investments and regulatory changes to assist Canada’s RV industry over the years to come.  

  

Key Messages Presented by the Canadian Camping and RV Council (CCRVC): 

 The Canadian Camping and RV Council (CCRVC) is a national, volunteer federation of the Provincial Private 

Campground Owner Associations and their members. CCRVC was incorporated in 2013 by the RVDA of Canada 

and the Canadian Recreational Vehicle Association with a mandate to provide for the betterment of, and to 

support, the Canadian RVing and Camping Industry in Canada. 

 Canada’s RV and Camping Industry includes 2,347 Private Campgrounds, 450 RVDA Dealers and CRVA 

Manufacturers who collectively employ 60,000 Canadians and contribute over $14.7 billion to Canada’s GDP. In 

2016, over 5.8 million Canadians or 22% of the adult population engaged in camping activities coast-to-coast. 

 Our Private Campgrounds offer an opportunity for middle class families to spend time together, create life-long 

memories and discover Canada’s natural landscape. Camping is an affordable activity for the Middle Class and 

creates a strong sense of community that is unique to this form of travel accommodation across Canada. 

  

Current issues and policies impacting Private Campgrounds: 

 CCRVC strongly advocates that the Government of Canada recognize the income earned by campgrounds as 

“active business income” for the purpose of determining eligibility for the small business deduction. 

 CCRVC supports the need for increased investment in Canada’s tourism marketing strategies by Destination 

Canada to support the RV and Campground Industry. 

 CCRVC requires assistance from the Federal Government to ensure camping and RVing is economically viable 

and sustainable for the next 10 years and to encourage the development of new Private Sector Campgrounds 

and RV Parks.  
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Welcome New Members 

New Members 

Jack & Anita Madsen 
Anahim Lake Resort & RV Park 
Anahim Lake, BC 
 
Issac Kramer 
Bradsdadsland Campsite 
Hornby Island, BC 
 
Bill & Darlene Van Es 
Escott Bay Resort 
Anahim Lake, BC 
 
Monique Roadknight 
Garnet Rock Oceanside Resort 
Powell River, BC 
 
Patrick Braspenning 
Painters Lodge 
Campbell River, BC 
 
Cliff McCool 
Reef Point Cottages 
Ucluelet, BC 
 
Lisa Sims 
Rock Creek & Boundary Fair 
Association 
Rock Creek, BC 
 
Paul & Patti Hanson 
West Coast Wilderness Lodge 
Egmont, BC 
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United Leasing & Finance Inc. 

The Canadian Camping and RVing Council has added a leasing program to 

the national benefits portfolio and this program is available to all BCLCA 

members. Finance your new Cabin and Machinery purchases: attractive rates, 

seasonal payments, with flexible terms up to 84 months! 

 

United Leasing & Finance Inc. also operates a wholly owned subsidiary ULI 

Canada Inc. ULI Canada offers equipment lease and finance solutions to 

businesses across Canada and to Canadian subsidiaries of US companies. 

For more information visit http://www.unitedevv.com/canadian-equipment-

leasing-company/  Please identify yourself as a BCLCA member. 

 

Parking BOXX 

Improve your Campground or Marina Security with a Gate System. The 

Canadian Camping and RVing Council has added Parking BOXX to its 

national benefits portfolio. Parking BOXX has equipped campgrounds and 

marinas with the right tools to generate revenue and provide the safest, most 

secure customer experience. This program is available to all BCLCA members 

and offers 20% off a system. For more information visit https://

parkingboxx.com/parking-solutions/barrier-gates-2/ Please identify yourself as 

a BCLCA member. 

NEW Campground Marketing 

Tie-In Program 

T he Canadian Camping and RVing Council (CCRVC) has announced that 

the Go RVing Canada Camping Tie-In Program is now available 

to CCRVC Members and Affiliate Campgrounds!  

 

The Camping Tie-in Program gives campgrounds access to marketing tools 

made available through Go RVing Canada to help promote the RV and 

Camping Lifestyle and provide your campground with exclusive advertising 

and social media programs!  The program offers access to marketing 

materials such as videos, photos and participation with the national ad 

campaign “Bring Back Wildhood”. 

 

For more information visit - http://ccrvc.ca/campground-content/

uploads/2018/06/GRVC-Camping-Tie-in-2018-draft.pdf  

http://www.travel-british-columbia.com/about-us/supplier-members/supplierlist/
http://www.unitedevv.com/canadian-equipment-leasing-company/
http://www.unitedevv.com/canadian-equipment-leasing-company/
https://parkingboxx.com/parking-solutions/barrier-gates-2/
https://parkingboxx.com/parking-solutions/barrier-gates-2/
http://ccrvc.ca/campground-content/uploads/2018/06/GRVC-Camping-Tie-in-2018-draft.pdf
http://ccrvc.ca/campground-content/uploads/2018/06/GRVC-Camping-Tie-in-2018-draft.pdf

