Dogwood express

Resale of Electricity PST Exempt
as of April 1, 2019

E

ffective April 1, 2019, electricity is fully exempt from PST on all purchases.
Before April 1, 2019, taxable purchases of electricity such as electricity for
business use were subject to a PST rate of 3.5%.

With the recent announcement that electricity is now a PST exempt supply from April 1,
2019, this also applies to the resale of electricity.
Most campgrounds/RV parks include access to electricity as part of the overnight
campsite rental fee paid by the camper, which also includes items such as water, sewer
and free WiFi access, so are not reselling the service and are therefore not charging
PST on the rentals. In this case the business absorbed the cost of the PST, however,
as of April 1, 2019 the business will no longer pay PST for electricity consumed.
A number of RV Parks though do resell electricity and have meters on site for seasonal
campers. The campers are charged per the BC Hydro Electricity Tariff. These sales will
now be exempt from PST. As indicated on pages 5-6 of Bulletin PST 203 - Energy,
Energy Conservation and the ICE Fund Tax, electricity is totally exempt from Provincial
Sales Tax (PST) as of April 1, 2019. This applies to all purchases of electricity,
including resales by campgrounds. 

BC Minimum Wage Increases June 1

A

reminder that effective June 1, 2019 the general minimum wage in BC will
increase to $13.85 per hour and the liquor server minimum wage will increase to
$12.70 per hour.
Visit the go2HR website for more information about other upcoming minimum wage
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President’s Report

T

JJ Belanger, President
BC Lodging and
Campgrounds Association







he provincial government talks about being elected on a
platform to make life more affordable for British Columbians but which British Columbians?
In the last year operating a business in British Columbia has
become less affordable resulting in passing on increased costs to
guests, many of whom are tax-paying British Columbians.
Here are the increased provincial government costs my
business is facing:

ICBC Rates for basic insurance are increasing 6.3%
BC Hydro Rates are up 1.8% which is part of a projected 8.1% increase over
the next five years
Minimum Wage goes up to $13.85 June 1 moving towards $15.20 per hour in
2021 and associated EI and CPP inflationary costs
Health Tax and MSP payments – double dipping
Carbon Tax on fuel - another one cent on a litre of fuel as of April 1.

The sad part is that these costs are also being faced by my suppliers who are
increasing the cost of goods and services to meet their obligations. On top of this,
commercial insurance rates are significantly moving higher after two devastating
wildfire seasons with government announced state of emergencies. I have to
answer to my owners who are seeking a profit on their investment.
The federal general election is on the horizon – anyone know what is really
happening with SNP Lavalin? I see that their stock is trading around $34 but that
Justin Trudeau’s political stock is freefalling. But seriously, with the election almost
upon us, the winds of political change are blowing. What this means is anyone’s
guess! I just hope we get a federal government that is more small business friendly
that recognizes campgrounds with five or less employees are an active business
and qualify automatically for the Small Business Tax Deduction.
The BCLCA Preferred Supplier Task Force I struck earlier this year has the
mandate to review the member benefits programs. The end game is competitive
pricing which involves hours of talking with suppliers, measuring them against
competitors and presenting you an option. You may not use an endorsed supplier
but please recognize the role the BCLCA plays in regulating the marketplace
through its programs.
Off to Victoria we go! Every May arrangements are made to meet with
provincial ministers to discuss items of concern raised by the membership. When
your Executive Committee team is in the legislature we take a pocket-full of
recommendations and ideas that government can consider to smooth our path.
Items for discussion include:
 Seeking additional funding to compensate businesses for wildfire business
interruption caused by state of emergency decisions.
 Addressing the inconsistent province-wide maintenance and replacement of
Service and Attraction Highway Signage.
 Setting BC Parks camping fees.
 Looking for a sustainable approach to smooth out the peak camping season
and the development of a secondary winter camping season.
 Seeking solutions to stimulate new private sector RV Park and Campground
development and expansion.
I invite you to contact me directly if you have any comments or suggestions on
the direction your Association is taking. I can be reached via e-mail at
jj@crystalcove.ca or call my direct office line at 250-725-0090. 

BCLCA PURCHASING
PROGRAM FOR
Members only
The following companies offer preferred
pricing to BCLCA members

Beds & Sleep Products
Restwell Sleep Products, 604-576-2339 ex 112
Business Forms
Deluxe | Perfect Partner, 1-800-461-7572
Canadian Camping & RV Council
Group Purchasing Program
Entegra Procurement Services, 416-805-6760 and
Moneris 1-888-692-0321
Employee Recruitment Services
go2HR, 604-633-9787
GT Hiring Solutions, 604-795-9675 ext 4008
Furniture & Equipment
to Hotel Industry
Nationwide, 604-277-9294
Grounds Equipment Maintenance
John Deere, 905-945-7326
Linen Products
Tex-Pro Western, 1-800-663-9266
Maintenance & Building Supplies
Cloverdale Paint, 604-421-8299
HD Supply, 1-800-782-0557
RONA, 604-882-6200 ex 6221
Online Accommodation Reservations
Campground Booking, 307-278-9244
Check In Canada, 1-888-612-2772
Paint & Associated Products
Cloverdale Paint, 604-421-8299
RONA, 604-882-6200 ex 6221
Pedestals & Power Centres
A.C. Dandy, 1-800-642-2952
Propane
Superior Propane, 1-866-952-7941
Property & Liability Insurance
Western Financial Group, 250-762-2217
Visa, MasterCard & Debit Services
First Data, 1-800-886-1052 ext 6023538
Access member benefit programs in the Partner
Extranet—click here

Board of Directors & Staff
For a complete list of Board members and
staff contact information Click Here
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Will BC Parks Camping Fees be Increasing
in 2019 and beyond?

B

CLCA President JJ Belanger wrote to the Honourable George Heyman, Minister of Environment and Climate
Change Strategy in February to ascertain the Provincial Government's Plan to Increase Overnight BC Park
Camping Fees in 2019 and beyond.

The last across-the-board BC Park camping fee increase was 2016 and the overnight camping fees have been frozen
since this time. The letter informed the minister that the private campground/RV Park sector is looking to BC Parks to keep
pricing competitive as we offer similar services as BC Parks.
Private campground operators are faced with market-pressures to increase overnight campsite rates annually because, in
part, of increased costs in: BC minimum wage over the coming years; BC Hydro and Fortis rate increases; the Carbon
Tax; and property tax increases as municipalities pass on their costs to businesses. A number of the costs faced are
related directly to government policy creating costs that outstrip the Consumer Price Index (an artificial measure of goods/
services) currently pegged at 2.2%.
Our recommendation was that government:
“Adopt an annual, streamlined and results-oriented campsite fee-setting process for provincial campgrounds that
is free from cabinet approvals, and based on the economics of supply and demand, and uses the principals of
user-pay and includes recovery of capital costs.”
A reply was received from the Assistant Deputy Minister (ADM) dated February 28, 2019.
In the letter the ADM stated, “BC Parks reviews Recreation User Fees on an ongoing basis and is currently undertaking a
comprehensive fee review to ensure the recreation fee structure is responsive to visitor management, market conditions
and supports operational efficiency. BC Parks is continually tracking and comparing the rates of other Canadian and
nearby American park jurisdictions, in addition to keeping informed of private campground rates.”
“The current government was elected on a platform to make life more affordable for British Columbians. One of the key
guiding principles for our ongoing review is accessibility and diversity: it is important for our parks system to offer
affordable opportunities to everyone. BC Parks provides diverse outdoor recreation opportunities with a range of services
and prices in all regions of the province and tries to limit the financial barriers for British Columbians and visitors to
experience what our great parks have to offer. That said, it is also very important for us to understand the impacts of our
pricing on private sector campground operators so that we can factor that into the development of our strategy.”
Editor’s Note: BCLCA has requested a meeting with the Minister to discuss BC Park Camping Fee rates. 

Travel & Tourism Continues Strong Growth
Above Global GDP

T

he World Travel & Tourism Council’s (WTTC) annual research into the economic impact and social importance of
Travel & Tourism provides some interesting statistics for 2018. The research conducted over the last 25 years by
WTTC, which represents the global private sector of Travel & Tourism, shows that Travel & Tourism in 2018:



Contributed $8.8 trillion to the global economy.



Grew faster that the global economy for the 8th successive year (3.9% for Travel & Tourism versus 3.2% for global
GDP).



Generated 10.4% of all global economic activity.



Contributed 319 million jobs, representing one in ten of all jobs globally.



Is responsible for one in five of all new jobs created in the world over the last five years.

To read the whole press release click here. 
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Maybe It’s Time to Update Your
Reservation Policies

I

n today’s online world it is easy to make a reservation
with a hotel, lodge or campground, but how do
businesses protect themselves to ensure they have an
agreement with the consumer and will not be the victim of
a no show. When a site or room is booked that unit is
taken out of inventory and cannot be booked for the same
time period by another guest, in effect you have
guaranteed the rental.

Deposits
One tool that is generally used today is the deposit. When
an offer to purchase a campsite or room is made, the
guest usually gives the operator a deposit toward the
purchase price. The deposit assures the operator that the
guest is serious about the purchase and intends to stay.
Deposits vary and the policy is set by the operator but
must be advertised, explained clearly to the guest and
adhered to.
Some examples are:



All advanced reservations require a deposit of 50% of
the total balance due, based on the current year’s
rates, with a $50 minimum deposit.



100% of payment is due upon booking to secure the
reservation.



On a daily up to a weekly stay a $25.00 deposit is
required to secure a reservation.



One night deposit for all bookings.

Cancellation Policy
Another tool is the Cancellation Policy which allows the
guest to cancel their reservation and incur no charges or
an administration fee. An example would be:



Cancellations 14 or more days prior to the arrival
date, excluding the arrival date, are subject to a $25
administrative fee.



Cancellations less than 14 days prior to the arrival
date, excluding the arrival date, are subject to a
cancellation fee of one night’s stay with a minimum
$50 fee.

In our example the cancellation at 14 days or more allows
the operator to resell the site or room to another guest so
the penalty is not as harsh as a cancellation in the time
window that is less than 14 days.

Reservation Modifications
Some properties use a reservation modification tool to
change to an existing reservation around or within the
initial dates reserved (i.e. change arrival date, departure
date or site #). A modification does not constitute
changing dates to another week, month or year, this
constitutes a cancellation and all cancellation policies
apply. Some properties stipulate a fee, others only
change the deposit required.

No Show Reservations
The reservation has been made and the guest is
expected to arrive on or near the check in time. However,
sometimes the guests do not show on the day of
expected arrival and do not let you know they are not on
their way. In this case it is customary to hold the
reservation for a reasonable time as the reservation has
been paid for. Some examples are:



Reservations will be held until 11 AM the day after the
guest’s arrival date. If the guest has not arrived by
that time and has not contacted the property, the
reservation will be cancelled as a No Show and the
entire required deposit will be retained.



Reservations will be held until 4:00 PM the day after
the arrival date. After this time the reservation will be
cancelled and the cancellation policy will apply.

Booking Window
Many operators will open their advance booking window
one year out from guest arrival, while others have a set
date often in January of the current year. The latter can
create a gold rush of reservations on opening day both
online, phone and email.

Insurance
Depending on the size of the deposits collected it may be
advisable to have insurance to cover the deposits, just in
case something like a natural disaster happened and the
operator has to refund everybody. 
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Where Can People Consume Cannabis?

T

he BCLCA office is still fielding questions about how to handle Cannabis. In general, the
rules for consuming cannabis in public mirror the rules for consuming tobacco. For
example, citizens will be free to consume cannabis on public sidewalks, but not on any
sidewalk/boulevard adjacent to a school property.

Smoking/vaping is also banned in municipal, regional, and provincial parks, except for designated
campsites. You are also not allowed to smoke or vape within six metres of doorways, windows, air intakes of public
buildings, bus stops, or bus shelters.
Smoking or vaping is prohibited in vehicles, as well as in indoor public places - except in a designated room at assisted
living or retirement facilities or hospitals; or in a hotel room by registered guests (the hotel may choose to prohibit).
Under the Cannabis Control and Licensing Act, the regulation states:
 No smoking or vaping of cannabis in regional and municipal parks, except for designated campsites;
 No smoking or vaping of cannabis in provincial parks, except in designated smoking areas or as authorized by a
park officer;
 No use of cannabis on boats, except:
 when in an assigned enclosed cabin on a commercially operated boat (the operator may still prohibit);
 on a boat with sleeping accommodations, kitchen facilities and a toilet when moored or anchored; and
 No cannabis use in vehicles, except in motorhomes or other motor vehicles, or campers, or trailers when parked off
a public road or forest service road where camping is allowed and when being used as a private residence.
For details on where British Columbians may or may not smoke/vape, please click here.
Parks Canada announced that marijuana can be consumed at campsites. While Parks Canada campgrounds are public
areas, the agency treats individual campsites as temporary domiciles for visitors. For this reason, at Parks Canada
campgrounds, consumption of cannabis will be permitted in campsites. However, consumption of cannabis will not be
permitted in common areas within campgrounds such as playgrounds, kitchen shelters, washrooms, trails, parking areas
or roads.
As we come across ideas or more information on how to handle guests using cannabis we will share updates. 

Learn Practical Tips to Serve Diverse Customer
Groups with SuperHost Service for All

Y

our customers vary in age, race, and culture, sexual identity, beliefs, economic status, needs…are you ready to
accommodate all of their different needs? Are your staff prepared to interact with people from various
backgrounds?

SuperHost’s new Service For All online training is here to help! In today's diverse environment, it’s all the
more important that our front-line employees be nimble and empathetic in order to create and
enhance quality of service for different types of visitors, such as:







LGBTQ/2S people
Different generations (e.g. boomers, Gen X, millennials, etc.)
Persons with disabilities
Indigenous peoples
People for whom English is a second language
Customers from varying ethnic, social, and economic backgrounds

With engaging activities and realistic examples, employees will gain practical knowledge and tips to help them understand and
deliver Service For All of your customers. 
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BCLCA Travel-British-Columbia.com Website Statistics
April 1, 2018 to March 31, 2019
Month

Current
Sessions

Past Year
Sessions

Yearly
Variation

Unique
Visitors

Pages
Viewed

Jan-19

34,482

35,042

-1.60%

30,549

69,534

2.02

5,021

14.56%

30,613

8,187

Feb-19

29,508

30,918

-4.56%

26,181

59,294

2.01

4,491

15.22%

24,594

7,577

Mar-19

39,011

39,564

-1.40%

34,532

107,379

2.75

5,726

14.68%

32,749

18,024

Apr-18

41,667

46,228

-9.97%

35,450

109,865

2.64

8,037

19.29%

31,547

May-18

53,164

57,988

-8.32%

45,470

133,799

2.52

9,843

18.51%

40,055

Jun-18

65,836

69,379

-5.11%

55,885

170,680

2.59

12,577

19.10%

52,234

Jul-18

79,520

84,687

-6.10%

67,761

197,912

2.49

15,157

19.06%

55,156

Aug-18

72,785

66,109

10.10%

62,715

166,851

2.29

13,506

18.56%

46,092

Sep-18

37,698

39,718

-5.09%

32,514

85,693

2.27

7,332

19.45%

22,541

Oct-18

29,415

29,076

1.17%

25,981

61,645

2.10

4,808

16.35%

16,835

Nov-18

24,577

23,335

5.32%

22,105

43,935

1.79

3,356

13.66%

15,714

Dec-18

22,793

21,204

7.49%

20,528

39,475

1.73

3,088

13.55%

13,839

Totals:

530,456

543,248

-2.41%

459,671

1,246,062

2.27

92,942

16.83%

381,969

Jan 31,
2017

Pages / Returning
Visitor
Visitors

% of
Returning
Visitors

Jun 30, Aug 31, Jan 31, May 31, Aug 31, Jan 31
2017
2017
2018
2018
2018
2019

% Increase/
decrease
since
Jan 31/19

2,321

2,375

2,391

2,416

2,401

2,407

6

0.25%

Facebook Likes

9,248

14,961

16,805 16,750 17,299 18,956

18,873

19,141

268

1.42%

Pinterest Followers

566

596

600

607

613

620

629

638

9

1.43%

Instagram Followers

476

529

549

583

598

607

595

604

9

1.51%

35,668

46,093

21,177

26.47%

Consumer Newsletter
February 2019
April 2019

Sent 14,873
Sent 16,272

2,434

Increase/
decrease
since
Jan 31/19

33,788

Twitter Followers

Blog traffic

2,406

Mar 31
2019

Member
Blog
Listing
Pageviews
Pageviews
past 3
months

55,224 60,706 64,296 66,895

Opens 5,324 (37.0%)
Opens 5,911 (37.5%)

79,995 101,172

Clicks 6.4%
Clicks 11.3%
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BCLCA Members’ Group Buying
Opportunities Offer Savings

T

he BC Lodging and Campgrounds Association has negotiated savings and solutions designed for the smaller independent
operator. This list, updated March 2019, briefly explains the various “member benefits” which we have available to help our
members grow their business and/or manage expenses.

The benefits listed below, when accessed by you for your business, more than cover your annual dues investment and the
majority of members report a significant return on investment (ROI).

Applying
To apply for a benefit please reach out and contact the representatives listed and mention you are a BCLCA member in good
standing. Please note it can take up to 72 hours or three business days to hear back. Some suppliers require that you provide
evidence of membership in the form of the member number (MID) so please contact anne@bclca.com or call 778-383-1037 if you
cannot locate this MID number.
If you have difficulty contacting a representative or are not satisfied with their service please contact Anne Philley at
anne@bclca.com or call 778-383-1037 and she will try to address the concern.

British Columbia Premier Financial Benefits
Western Financial Group (Insurance Broker) — Lisa Jabbusch will provide Competitive Insurance Rates by quote within 30
days of an insurance policy expiring. Lisa also offers members quality insurance advice: extending to reviews of existing policies
and identifying inadequate coverage. Members using Western Financial Group report saving money without compromising
insurance coverage or deductibles and receiving better advice and service. Insurance products include commercial, home, group
employee health products, legal expense insurance and more. Contact Lisa Jabbusch at 250-979-3239 or 1-800-667-2217 or
Lisa.Jabbusch@westernfg.ca for a confidential quote.
Merchant Credit Card Services—For the past eight years, the BCLCA has had a preferred partnership with First Data Canada
for merchant services (credit card/debit processing). BCLCA members have enjoyed the very best in rates and fees. First Data
offers a full suite of integrated payment solutions for the hospitality industry such as Online, Front Desk, Restaurant, and Liquor
Store payment solutions. Due to other service providers’ high “non-qualified” surcharges and extra fees, the quoted base rate is
no longer as important as the total cost to process the total mix of cards. Contact Paresh Karkanis at 1-800-886-1052 extension
6023538 or paresh.karkhanis@firstdata.com or direct 905-602-3554 and ask him to compare your current merchant processing
costs with First Data’s offer as it could help you save money. If First Data cannot beat your current provider’s rate, they will offer
you a $1,000 prepaid MasterCard.

Canadian Camping and RV Council Group Purchasing Program
Members of BCLCA have access to the Canadian Camping and RV Council national group purchasing program as BCLCA is a
founding member and sits on the board of the Council. To enrol, or for more information on the national programs, please contact
Shannon O’Callaghan at 905-336-8969 – info@ccrvc.ca at the Canadian Camping and RVing Council.
Moneris—offers preferred merchant rates on consumer, corporate, premium and elite cards for both VISA and MasterCard based
on the method of acceptance in the range of 1.44% to 2.14%. Debit card rate is $0.045. Overall savings around 15% over the
rates charged a standalone merchant.
Holman Insurance Brokers Ltd.—are pleased to offer an exclusive campground and resort insurance program for members of
the Canadian Camping and RV Council - CCRVC. CCRVC members will enjoy an association preferred discount pricing of up to
15% and broad policy wordings.
Campground Tax Audit Insurance—available from PFP Inc. - Canada’s provider of professional fee protection. Protect your
business from unexpected tax and legal issues plus get unlimited legal advice!
Mark’s Warehouse—is a Canadian clothing & footwear retailer operating over 380 stores. Enjoy Mark’s Pay-As-You-Go Card and
receive a 10% discount on items listed on the card.
United Leasing & Finance Inc.—leasing program to finance your new Cabin and Machinery purchases: attractive rates, seasonal
payments, with flexible terms up to 84 months!
Gate System from Parking BOXX—Improve your Campground or Marina Security with a Gate System from Parking BOXX.
Parking BOXX has equipped campgrounds and marinas with the right tools to generate revenue and provide the safest, most
secure customer experience. This program offers 20% off a system.
(Continued on page 8)
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(Continued from page 7 - Group Buying)

British Columbia Supplier Purchasing Programs
Superior Propane—annual fixed price propane program current range $0.6340 to $0.6640 per litre
depending on each individual business’ consumption volume, current year expires July 31, 2019. The
program is now open to former CanWest Propane customers with their takeover by Superior Propane.
Next enrollment period May 31, 2019 – July 31, 2019. Not a Superior client? Then please contact
Danielle Delmonico 604-495-7955 or Danielle_Delmonico@SuperiorPropane.com, your local Superior Propane representative will
call you within 72 hours to discuss.
RONA—contractor discounts. BCLCA Members save up to 15%. Must present a valid contractor card at time of purchase. If you
do not have a RONA contractor card please contact the BCLCA office to arrange for one to be sent or contact Brad LeGrow at
604-882-6200 ext. 6221 or Cell: 604-314-1366.
Cloverdale Paint—offers BCLCA Members savings up to 30% off paint purchases from any corporate Cloverdale Paint
store. Discount Code must be quoted at time of purchase. Discount Code “025 BCLCA”. Contact Dave Picariello – National
Business Development Manager 604-551-8083 or for information on the products, please refer to: www.cloverdalepaint.com.
Restwell Sleep Products—has created a special BCLCA hospitality pricing catalogue for beds. For hotel grade beds such
as: Good and Mid-Level hotel beds Restwell recommends two-sided mattresses so that the mattress is flipable. This allows for
better longevity, durability and is less prone to comfort impressions. Single-sided mattress options are also available. Sizes range
from single to king. For High End and Ultra High End Level beds Restwell recommends a one sided product so that the mattress is
not too thick. This will alleviate custom sheets etc. Sizes range from single to king. The Restwell Sleep Products pricing catalogue
is available from Bernie King, Western Canada Contract & Hospitality Manager, 604-576-2339 ext 112, or 1-888-665-1112, Cell:
604-366-0454, E-mail: berniek@restwell.com.
HD Supply Facilities Maintenance Canada—is a single-source national wholesaler of maintenance, repair, and operations
supplies and services. HD Supply offer fast, easy online ordering with no minimum order size and free shipping in Greater
Vancouver and Victoria areas (delivery costs apply outside of these areas). BCLCA members receive volume pricing for all orders
of catalogue items, regardless of the quantity ordered, with a two-day delivery in most of BC (3 days on Vancouver Island). Their
advantage is an extensive product selection, reliable delivery and expert knowledge in categories including lighting, electrical,
plumbing and janitorial, hardware, hospitality supplies, and more. For further information, visit hdsupplysolutions.ca or contact rep
Isabelle Desroches directly at Isabelle.desroches@hdsupply.com or 403-461-5141.
Tex-Pro Western Ltd.—offers linens to members at 5% off their annual Hospitality Wholesale Price List. Contact Al Fleming, 604254-9551 or 1-800-663-9266 for a price list. As well, Tex-Pro Western Ltd. offers quarterly BCLCA specials featuring towels and
sheets. Invest in high-quality linens – Thomaston sheets and 1888 Mills towels (made in the USA) are designed to withstand the
intensity of today’s commercial laundries. Save money by using cost effective linens that last longer than imports wash after wash.
Natural Non-Toxic Lavender Insect Repellent—Along with all the fun of spending time outside, comes those pesky bugs and
their bug bites. Preferred supplier Indigo Ridge Lavender Farm has a made in Canada solution. Did you know lavender naturally
repels mosquitos and other pesky insects? Virtually all insects avoid lavender, even deer will not eat it! However butterflies,
hummingbirds and bumblebees enjoy Lavender. Indigo Ridge Lavender Farm’s natural bug spray mists are scented with essential
oils that act as natural insect deterrents, as well as cooling and healing the skin. They are so confident that the Lavender Bug
Repellent works they will guarantee it with a BCLCA buy-back program (conditions apply). Contact Deanie Foley Gillespie – 250878-0815 or email deanie@smallbatchstudio.ca.
Deluxe | PerfectPartner—15% off any regular purchase. Items such as cheques and forms that help you manage your day-today business; promotional products and print marketing that help get you noticed; personalized, quality apparel to outfit your team;
and much more! Quote the Perfect Partner Code 97435 to save and call or go online today! 1-800-278-8801 | deluxe.ca.
John Deere Canada ULC—Grounds care equipment including commercial mowing equipment, Gator™ utility vehicles, compact
utility tractors, lawn and garden tractors and accessories. Professional portable power equipment includes chainsaws, trimmers,
edgers, blowers, generators and pumps. Contact your John Deere Dealer. Current members of the British Columbia Lodging and
Campgrounds Association (BCLCA) are eligible for a complimentary John Deere Rewards upgrade (Platinum 1 status) – which
unlocks the best loyalty rewards including valuable equipment discounts. http://johndeere.ca/bclca is the link to the British
Columbia Lodging and Campgrounds Association page to apply. 
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Strategic Framework for Tourism in B.C.
Welcoming Visitors—Benefiting Locals—
Working Together
The Ministry of Tourism, Culture and the Arts has
released the 2019-2021 tourism strategic framework that
sets out a clear vision for a prosperous and sustainable
tourism sector, in a way that distributes benefits to people
throughout the province.
The essence of the three-year plan is creating a
strong, sustainable tourism sector that benefits all British
Columbians. The BC Government has made a
commitment of sustainable tourism growth.
This strategic framework sets out a clear direction to
foster year-round tourism growth and provide world-class
tourism experiences while preserving and protecting our
natural environment. The framework will guide and
manage tourism growth, preserve our environment and
celebrate Indigenous culture, while inspiring travellers to
visit all regions of the province.

Respecting Nature and the Environment
Strategically guiding and managing tourism growth
while preserving B.C.’s natural spaces
Key Priorities:




Sustaining Super, Natural British Columbia®
Support tourism viability in B.C.’s natural spaces

Measuring Progress
We have set a target of six percent annual growth in
tourism revenue across the province. This is growth that
is well-managed and ensures we are meeting the needs
and expectations of both visitors and British Columbians.
Other key indicators include:




Strategic Framework Highlights

Download a copy of the Strategic Framework at a Glance 

Total tourism revenue

Supporting People and Communities

Investments in recreation and parks

Tourism employment growth
Average tourism related wage growth
Number and type of tourism businesses

Investments in arts, culture, and sport, events and
festivals

Improving the quality of life and increasing support
and celebration of Indigenous cultures through
tourism
Key Priorities:






A strong and diverse tourism workforce
Support for communities
Reconciliation through tourism
Make tourism more inclusive and accessible




Visitor perception of B.C. as a travel destination

British Columbia strives to be a leader of responsible,
sustainable tourism growth and development, working in
a coordinated way to support and strengthen the B.C.
tourism industry.

Working Together

The development of this strategic framework has
benefited from the input and advice of many key partners.
We will continue to work with the Minister's Tourism
Sustainably Growing the Visitor Economy
Engagement Council and build on our strong partnerships
Sustainably growing the visitor economy through
with Indigenous peoples, communities, sector
innovative marketing and destination and community
associations, businesses, destination marketers, and our
development
cross-government partners to advance our shared
Key Priorities:
objectives for a sustainable visitor economy. 
 Build a better and sustainable tourism destination



Drive demand to ensure B.C. remains a top travel
destination
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I Have An Abandoned Car and Trailer
Parked On or Next to My Property - How
Can I Remove It?

T

his question and its variations are posed to the BC Lodging and
Campgrounds Association a number of times a year by operators faced
with removing an unwanted vehicle on their property. The operators
pose the question as they are not sure what authority they have to act and
who can assist them in removing the vehicle.

Welcome New Members
Peter-Hans Anton
Cottonwood Bay Resort
Bridge Lake, BC
Harald & Cathie Scheer
Shady Rest RV Park
Houston, BC

The answer lies in section 192 of BC’s Motor Vehicle Act, which actually
includes details on how to handle the parking of vehicles without consent of
the owner.

Charles & Gracie Phillips
Waters Edge Campground
Dease Lake, BC

The section reads:

Associate Member

Parking on private property
192 (1) If a motor vehicle or trailer is left without the occupier's consent on
private property in a municipality or treaty lands or for a period exceeding 72
hours on private property not in a municipality or treaty lands, the owner of the
motor vehicle or trailer is deemed to have authorized and empowered the
occupier to be the owner's agent for the purpose of towing it to a place of
storage and of storing it.

Kevin Smart
Pepsico Foods Canada
Mississauga, ON

April 15, 2019

(2) The agent has a lien against the motor vehicle or trailer for all reasonable
advances made or charges incurred in connection with the towing and storing
of it in the course of the agency.
(3) The procedure respecting enforcement of the lien must be governed by the
Warehouse Lien Act.
Members who have used this section say “it is wise to inform police of your
actions to prevent any misunderstanding and note that many towing
companies will refuse to move the vehicle until you have done so.”
If you have the vehicle towed, the owner cannot recover it without paying the
costs you incurred to have the vehicle towed and stored. If the owner doesn’t
claim the vehicle you can use the Warehouse Lien Act to dispose of it to cover
your costs.
Parking on the highway
If the vehicle has been left on a highway outside your property for more than
72 hours the Minister of Transportation may choose to remove it and the
person responsible for abandoning it may be required to pay the expense of
removal. In the absence of proof to the contrary, the registered owner of the
vehicle is considered to be the person who abandoned it.
Both the Motor Vehicle Act and the Transportation Act give the minister and
the police the authority to immediately remove a vehicle from the highway if it
will interfere with or cause inconvenience to other highway users. 

Flyers that may be included in this newsletter are products/services provided by Preferred Suppliers of BC Lodging & Campgrounds Association.
They may contain time limited offerings and pricing. For a complete list of Preferred Suppliers go the BCLCA website Buyers Guide.
BCLCA|209 - 3003 St. John's Street | Port Moody | BC V3H 2C4 | 778-383-1037
Quotation and reproduction of all material is permitted with credits to BC Lodging & Campgrounds Association

BCLCA Spring 2019 Specials
TEX-PRO WESTERN LTD.

Quality, Selection & Service Since 1967
SLEEPYTIME PILLOWS
Our best selling pillow—excellent value!
Grade A polyester fill makes for the pillow soft and easy to sleep on.
Made in Canada.
Medium fill for all sleeping positions. Allergen Control.
160 thread count poly/cotton cover is easy to care for.
Euro finish seam gives the pillow a secure closure
#1951

Standard

20 x 26”

$ 8.95 ea

#1952

Queen

20 x 30”

$ 9.95 ea

#1953

King

20 x 36”

$10.95 ea

THOMASTON PERCALE PILLOWCASES
Made in the USA by Thomaston Mills. Cut size listed.
#6740T

Standard

42 x 36”

$ 2.43 ea

180 thread count, 50/50 poly/cotton blend

#69743T Queen

42 x 40”

$ 3.23 ea

200 thread count, 60/40 cotton/poly blend

#69746T King

42 x 46”

$ 3.28 ea

200 thread count, 60/40 cotton/poly blend

PILLOW PROTECTORS
Import. Made of 200 thread count, 50/50 poly/cotton blend.
Envelope / flap style.
#1590H

Standard

21 x 27”

$ 2.05 ea

#1591H

Queen

21 x 30”

$ 2.18 ea

#1592H

King

21 x 36”

$ 3.14 ea

Expires April 30, 2019

Head Office:
#110-5898 Trapp Ave., Burnaby BC V3N 5G4
tel 1-800-663-9266 or 604-254-9551
fax 604-636-0130
email: sales@texpro.net

Web: www.texpro.net

Prairie Office: Greg Arvay
Saskatoon SK
tel 1-888-955-5211 or 306-955-5211
Fax 306-955-5229
Email: garvay@texpro.net

Exclusive Savings for British
Columbia Lodging & Campgrounds
Association Members!

SAVE 15%

on these best-selling customer favorites
to help you run and grow your business!*

Promo & Apparel
Get your name out there with giveaways
and apparel featuring your logo.

Print Marketing
Drive business with eye-catching,
full-colour print.

Jolt Premium
Power Kit
765494

Volt Power
Bank
765026

62" Vented Golf
Umbrella
765456

Men’s Seamless
Lightweight
Ripstop Jacket
CTA8885

Full-Colour
Business Card
SP0001-3

Full-Colour
Postcard
SP0125-3

Full-Colour Memo Pad
SP0090-1

(Also available in ladies’ styles)

Forms
Manage your business with the right forms.

Cash Management
Keep cash flow seamless and secure with
these top products.
123 MAIN STREET
TOWN, PROVINCE & POSTAL CODE

123 MAIN STREET
TOWN, PROVINCE & POSTAL CODE

1001

YOUR FINANCIAL INSTITUTION
123 MAIN STREET
TOWN, PROVINCE & POSTAL CODE

PARK AVENUE SALON AND DAY SPA
123 MAIN STREET
TOWN, PROVINCE & POSTAL CODE

PARK AVENUE SALON AND DAY SPA

3$<
TO
THE
ORDER
OF

PARK AVENUE SALON AND DAY SPA
PER

T12345D001TSSS101D101D0C
PARK AVENUE SALON AND DAY SPA

CHEQUE

1001

Laser Cheques
HS9085
1, 2 & 3 parts

YOUR COMPANY NAME HERE
123 MAIN STREET
TOWN, PROVINCE & POSTAL CODE
PHONE (123) 456-7890

Guest
Registration
Forms
521-2

Sales Books
50
2 & 3 parts

PARK AVENUE SALON AND DAY SPA

Invoices
108
2 & 3 parts

Campers Permit
PCA300
2 & 3 parts

Bring your vision to life with
retail packaging that wows.
Ask an associate today!

1001

Envelope
775

Deposit Books
487
2 & 3 parts

Use Perfect Partner Code 97435
for 15% off any regular-priced item.

Call today to order all of your business essentials.

1.866.278.8801 | deluxe.ca

*O ffer does not include website services, payroll and other business
services, EZShield, shipping, handling, tax and other order fees. Not
valid in combination with any other offer or on previously placed orders.
© 2019 Deluxe Enterprise Operations, LLC

CTJ9PDFE

2019 SUMMER PROGRAM
ORDER by APRIL 15th for MAY 15th DELIVERY!
Email your order to: deanie@smallbatchstudio.ca
DID YOU KNOW: Lavender naturally repels mosquitos and other pesky insects? Virtually all insects avoid Lavender.
Deer won’t eat Lavender. However: Butterflies, Hummingbirds and Bumblebees enjoy Lavender’s floral fragrance.
YES! Our Lavender Bug Repellent really works! We guarantee it with our BCLCA buy-back program. *conditions apply.

NATURAL NON-TOXIC LAVENDER

INSECT REPELLENT
Along with all the fun of spending time outside, comes those pesky bugs and their
bug bites. This all natural bug spray mist scented with essential oils that act as
natural insect deterrents, as well as cooling and healing the skin.
Available in 80ml & 180ml size.
Family version is safe for children and dogs.
Camping & Fishing (adult only) is double-strength for extra protection.
Contains: Distilled Water, Essential Oils of Lemongrass, Lavender, Eucalyptus, Peppermint; Polysorbate 20.

Bug Bite Touch Stick: helps soothe itchiness and inflammation, treating the
skin’s shock, and heals wounds of insect bites or stings. Size: 10ml.
Contains: Witch Hazel, Polysorbate 20, Jojoba Oil, Essential Oils of Lavender, Rosemary & Tea Tree.

Face & Skin Tonic: heals the pain associated with overexposure to sunshine.
Hydrates & nourishes all skin types. Aids with sun spots and age spots. Size: 120ml.
Contains: Sacred Frankincense Hydrosol & Lavender Essential Oil.

Before Sun Care: perfect for daily use before any outside activity. Size: 80ml.
Contains: Coconut Oil, Essential Oils of Lavender, Sacred Frankincense, Carrot Seed and Peppermint.

After Sun Care Relief: helps soothe pain and inflammation, treating the skin’s
shock from overexposure to sunshine. Available in ½oz & 4oz size.
Contains: Aloe Vera Gel, Essential Oils of Lavender, Sacred Frankincense, Tea Tree and Peppermint.

Lip Butter: perfect for daily use; moisturize, protect & revitalize lips. Size: 4.5ml.
Contains: Castor Seed Oil, Theobroma Cocoa Seed Butter, Beeswax, Palm Kernel Oil, Shea Butter Fruit,
Almond Oil, Calendula Oil, Kukui Nut Oil, Vitamin E; Essential Oils of Lavender, Sacred Frankincense,
Lemongrass and Rosemary.

Lavender Insect Repellent, 180ml

BCLCA WHOLESALE PRICE LIST - 2019 FOB Kelowna
Bug Repellent non-toxic, family (kids & dogs), 80ml
Bug Repellent non-toxic, adult only, 80ml
Bug Repellent non-toxic, family (kids & dogs), 180ml
Bug Repellent non-toxic, adult only, 180ml
After Bite Touch Stick non-toxic, 10ml
Purely Sacred Facial & Skin Tonic, 120ml
Purely Sacred Before Sun Care, 80ml
Purely Sacred Sun Care Relief, .5oz
Purely Sacred Sun Care Relief, 2oz
Purely Sacred Lip Butter, 4.5ml

Lavender Insect Repellent, 80ml

Bite Touch Stick

Face & Skin Tonic

PRICE

$
$
$
$
$
$
$
$
$
$

7.50
12.00
15.00
22.00
7.50
23.00
16.00
3.50
11.00
3.00

Before Sun Care

MIN. ORDER

72
72
48
48
48
24
24
48
24
48

After Sun Relief

ORDER

SUBTOTAL

$
$
$
$
$
$
$
$
$
$

Lip Butter

INDIGO RIDGE LAVENDER FARM
STUDIO: 1377 Glenview Avenue, Kelowna BC, V1Y 9R8 | Phone: 250.878.0815
FARM GATE STORE: 579 Rifle Road, Dilworth Mountain, Kelowna (open seasonally)
SALES: Deanie Foley Gillespie

SMS Text | Phone 250.878.0815

www.facebook.com/IndigoRidgeLavenderFarm

-

Email deanie@smallbatchstudio.ca
website: www.smallbatchstudio.ca

